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The Story 


Joe Greer, a small town boy who has 
become a famous auto racer returns home 
to his father and younger brother Eddie. 
Although he searcely remembers Joe, Eddie 
worships him and is following in his foot- 
steps—and is already the local champion 
auto racer. At a local race, Eddie shows such 
skill that Joe decides to buy him a real 
racer and teach him the tricks of the game. 

Touring the country, Eddie becomes 
almost as famous as Joe. Eventually they 
reach Los Angeles, where Lee, Joe’s 
woman, is living. Joe, who has been pretty 
wild, does not want Eddie to associate 
with the same kind of woman. He takes 
a room in the same hotel but breaks with 
Lee, not wishing Eddie to know of his 
associations with her. In order to make 
Joe change his mind, Lee and her girl 
friend, Anne, decide to get at him through 
Eddie. Anne sets her cap for him and 
Eddie falls for her wiles. But Anne, in 





‘urn, falls in love with him, too, and 


“ses to give him up when Joe rages 
» her. Eddie, angered at his brother’s 
stand, breaks with him and marries Anne. 
Joe fires him. 

Eddie having become famous, gets a 
chance to drive for himself in the next 


~ races. Joe is furious and tries to ditch 
“Eddie in the race, but Spud, Joe’s pal, 


keeps his car between them to prevent. it. 


Finally, Joe crashes into the rear of Spud’s 
ear, i..‘2nding to drive him to the fence, 


but knocks a hole in his gas tank. The car 
catches fire, skids off the track in a burst 
of flame and Spud is burned to death. 

Joe is overwhelmed with remorse, but 
goes on racing, the only game he knows. 
But his heart is gone. Eventually he is 
forced to give up auto racing because 
every time he drives a ear, he visualizes 
the burning car on the track. Joe is soon 
down and out. Lee has also lost practically 
all of her money—but her only interest 
‘in life is to get Joe back. Believing he 
will show up again at the tracks, she gets 
@ job as a waitress in an Indianapolis 
restaurant. Joe arrives there, but is un- 
able to get a driving job. - 

He meets Lee and they go to the tracks 
the next day to watch Eddie drive. A 
flying tire breaks his arm and he cannot 
go on. Joe immediately jumps into the 
pit and the brothers meet. Eddie re- 
luctantly consents to let Joe drive, but 
insists on going with him in place of the 
mechanic. During the race, Joe gets back 
his old nerve and daring and brings the 
car in a winner. 
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Biographical 
Briefs 


JAMES CAGNEY—Who soared into star- 
dom overnight through his forceful por- 
trayal in “The Public Enemy.” For- 
merly a hoofer and, later, on the Broad- 
way stage where Warner Bros. dis- 
covered him. His first pictures were 
“Sinners”? Holiday,” “Doorway To Hell,” 
“Other Men’s Women.” His latest sue- 
cesses following “The Public Enemy” 
are “Smart Money,” “Blonde Crazy,’ 
“Taxi” and “The Crowd Roars.” 


JOAN BLONDELL—Has trouped all over 
the world with her theatrical parents 
since she was a babe in arms., Was 
discovered with James Cagney on 
Broadway and contracted by Warner 
Bros. to. play with him in “Sinners’ 
Holiday.” She has appeared in “Tllicit,” 
“God’s Gift To Women,” “Public 
Enemy,” “Blonde OCOrazy,” “Union 
Depot,” “The Famous Ferguson Case” 
and “The Crowd Roars.” 


ANN DVORAK—Who began her movie 
career at the age of fifteen in the chorus 
of “The Hollywood Revue.” Placed 
under contract by Howard Hughes for 
whom she has made “Scarface” and “Sky 
Devils.” She recently completed two 





pictures for Warner Bros.: “The Rich 
are Always With Us” and “The Crowd 
Roars.” 


ERIC LINDEN—Reecruited from New 
York Theatre Guild and considered one 
of Hollywood’s most promising young 
actors. He achieved a lot of notice 
through his work in “Are These Our 
Children” and has since completed 
“Veneer” and “The Crowd Roars.” 


FRANK McHUGH—Started his stage 
career with his parents and entered pic- 
tures in 1928 when he made a short 
feature. Was placed under contract by 
First National, for whom he played 
comedy leads in “Top Speed,” “Bright 
Lights,” “Mlle. Modiste,” “The Dawn 
Patrol,’ “Toast Of The Legion,” “Col- 
lege Lovers,” “Going Wild,” “High 
Pressure” and “The Crowd Roars.” 


GUY KIBBEE—Versatile and accomplish- 
ed character actor who contented him- 
self for many years with touring the 
sticks with road shows. When he made 
his appearance on Broadway in “Torch 
Song,” Hollywood claimed him. His 
latest pictures for Warner Bros. are 
“Union Depot,’ “High Pressure,” 
“Blonde Crazy,” “Taxi” and “The Crowd 
Roars.” 
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Production Staff 








Author. 3-3 eee Howard Hawks 
Director. Howard Hawks 
Asst. Director... 3... Dick Rossen 


Adaptation and dialogue by Seton I. 
Miller, Kubee Glasmon and John 
Bright. 


Production Supervisor 
Raymond Griffith 


Official Billing 


Warner Bros. Pictures, Inc... .25% 


presents 
“THE CROWD ROARSD’’....100% 
starring 
JAMES CAGNEY and JOAN 
BONDE oe 100% 
with 
Ann Dvorak—Eric Linden— 
Guy Kibbes. 5% 
Story by Howard Hawks..... 5% 


Adaptation and dialogue by | 
Seton I. ‘Miller, Kubec 
Glasmon and John Bright 5% 


Directed by Howard Hawks.. 20% 


A Warner Bros. and Vitaphone 
Picture: 2 Se 25% 


Length And 
Running Time 


PO0tCG xe 7722 feet 
Running Time......... 180 minutes 
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THUNDERING 
METEORIC 
HEART-SEARING 
FASCINATING 
ELECTRIFYING 
MAGNIFICENT 
REALISTIC 
UNUSUAL 
BRILLIANT 
SURPASSING 
_ IRRESISTIBLE 
POWERFUL 
MEMORABLE 








OVERPOWERING 
OVERWHELMING 
INCOMPARABLE 
PUNCH-PACKED 
STUNNING 
SPELL-BINDING 
AMAZING 
DYNAMIC 
TERRIFIC 
ENTHRALLING 
THRILL-PACKED 
GLORIOUS 
FLASHING 


These adjectives are not strong 
enough to describe ‘The Crowd 


Roars” — TURN THIS PAGE AND —— 
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BY THE NEW YORK CRITICS 








“Auto race thriller. 

Spills and chills added to romance. 
Audience grew hysterical. 
Tense hysteria. 

Such spills, chills and thrills! 
Jimmy Cagney is in fine form. 
Special credit to the camera crew. 


Climax is spectacular and punch- 
packed. 


Entire production teems with 
mad-dashing race shots. 


Men will be happy. 


Gals can’t help but be thrilled 
and thrilled!’’ 


—Daily News 


“Don’t miss ‘The Crowd Roars.’ 
A knockout! 

Loaded with excitement. 
Dramatic dynamite! 

Dare devil stunts. 

Will take your breath. 

Will move you profoundly. 


The winning Cagney personality 
will get you completely. 


“The Crowd Roars’ is his best pic- 
ture. 


Exciting story.” 
—Daily Mirror 


“Packs thrills. 
Smash-bang thriller. 


Knocked the cash customers right 
out of their chairs. 


Rip-roaring drama. 


Hard-boiled saga of grit-hitting, 
dust - chewing, steel - nerved 
drivers. 


Hurl their cars through space 
with grimy death as a com- 
panion. 


Thrills that seem impossible to 
film. 


Cars whirling at terrible speed, 
leaping through fences. 


Hurtling over embankments with 
sickening finality. 


Turning over and over like dice 
thrown from death’s hand. 
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Streaming like comets aflame 
when gasoline tanks burst into 
fire. 


Scenes that induced hysteria. 


Caused a tense audience to cheer 
—between gasps. 


Strong meat. 

Rich with a thousand thrills. 
Different type of role for Cagney. 
He plays it well. 


Paying guests roar back their ap- 
proval. 


Exquisitely played subordinate 
roles. 


Real racing drivers skillfully in- 
troduced into the action.” 


—N. Y. American 


“Racing automobiles dash across 
the screen. 


Cars smash into each other, burst- 
ing into flame. 


Women shrick. 
Cascades of dust are hurled about. 


Everything is a chaos of sound 
and fury. 


Offers a new fable of the racing 
drivers. 
Cagney is triumphant. 
Joan Blondell registers forth- 
rightly.” 
—Herald-Tribune 


“Thriller that snatches spectators’ 
breath. 


Racing car explodes into flames. 
Grimly realistic. 


Piling one breath-taking scene 
upon another. 


Building suspense with noise, and 
sickening shriek of crashing 
cars. 


Most startling yet filmed on the 
track. 


Cagney gets in plenty of laughs. 
Hazardous! 


Spectacular!”’ 
—Eve. Journal 


“Enormously successful picture. 
Merits attention from one and all, 
Mr. Cagney is again superb. © 
Magnificient. 


You must see ‘The Crowd 
Roars.’ ”’ 


—N. Y. Sun 


Ace thriller. 
Biggest celluloid thrill in months. 


Left most of the _ onlookers 
breathless and this reviewer 
limp. 


High-tension screen entertain- 
ment. 


Spectacular racing scenes. 
Dramatic value. 
Holds its tempo consistently. 
Amazing film prominence. 
Jammed with box-office appeal. 
Thrilling action. 
Dialogue is swell. 
Can’t be beat. 
Cagney is grand. 
Racing scenes are terrific. 
Women were hysterical.” 

—Eve. Graphic 


“Howard Hawks did a magnifi- 
cent job. 


Real thrills. 
Stirring climax. 


Guaranteed to draw gasps from a 
sphinx. 


—Morning Telegraph 


““Season’s biggest dramatic sock. 
Thrills and excitement have the 
audience almost bewildered. 
Realistic racing collisions, ex- 

plosions and resulting deaths. 
Audience was thrown into gen- 
uine hysterics. 


Weak hearts, and even stout 
ones, will be left as limp as a 
rag. 


—Film Daily 


THIS PICTURE DESERVES A TWO WEEKS ADVANCE , 
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This story contains complete 
information about “The Crowd 
Roars” and is known to show- 
men as a “routine story.” 





James Cagney And Joan 
Blondell Co-Starred In 
‘The Crowd Roars,” Thrill- 
ing Race Picture Coming 
To Next 





James Cagney and Joan Blondell 
are reunited again for the first time 
since their appearance in “Blonde 
Crazy” in the starring roles of “The 
Crowd Roars,” Warner Bros. thrilling 
special production coming to the 
[See Theatre next 

Appearing in support of Cagney 
and Blondell is a large cast including 
Ann Dvorak, 
Erie Linden, 
Frank Mc- 
Hugh, - Guy 
Kibbee and a 
score of rac- 
ing drivers, 
among them 
the Indian- 
ipolis Speed- 
way cham- 
pions Billy 
IP SESE: “ Arnold and 

JAMES CAGNEY Lou Schneid- 

in 

“THE CROWD ROARS” ©. Other 
_Cut No.7 Cutrisc Matsc famous 
racers are Fred Frame, Leo Nomis, 
Ralph Hepburn, Harry Hartz, Spider 
Matlock and Wilbur Shaw. The 
drivers acted also as technical advisors 
on “The Crowd Roars,” assisting 
director and author Howard Hawks 
in securing accurate race-track scenes. 
Hawks’ best-known previous works 
are “The Dawn Patrol” and “Sear- 
face.” 

In “The Crowd Roars,” Cagney ap- 
pears asia champion driver whose dare- 
deviltry on the track wins him the 
adulation of the speed fraternity and 
the grandstands. After rising to the 
heights he goes to pieces by causing 
the death of his relief driver and best 
friend during a gruelling race. In- 
cidental to the race, Cagney had quar- 
relled with his young brother, por- 
trayed by Eric Linden, to whom he 
had taught all the tricks of the speed 
trade. His brother had become al- 
most as famous as he and had fallen 
in love with Joan Blondell, who here 
portrays the role of a race-track fol- 
lower. Cagney’s anger that his brother 
should mix with the same _ kind 
of women with which he had formerly 
associated drives him to discharge 
him, after losing the important 
race in which he was the cause of his 
friend’s death. 
Eventually Cagney sinks to the 
depths and is unable to secure even 
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‘numerous accidents occurred. 


a mechanic’s job in the driver’s pit 
at the big Indianapolis races. An 
accident enables him to pilot his 
brother’s car, after his brother, a 
favorite in the race, had been dis- 
abled. His old zest for the track and 
driving ability return to him and he 
drives to victory with his sweetheart, 
who had been instrumental in his 
comeback, looking on. 

“The Crowd Roars” is replete with 
all the action, thrills and accidents 
of the speedways. During its filming 
fourteen cars were wrecked in nine 
major accidents and seven men were 
sent to the hospital. All this action 
has been caught by the special camera 
car, equipped to film the exciting 
scenes at the speed of 125 miles per 
hour. 

“The Crowd Roars” has been hailed 
by New York critics as the biggest 
thrill in several years, surpassing even 
the air thrills of “The Dawn Patrol” 
which Howard Hawks also directed. 
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Big Cast Of Professionals 
And Non-Professionals In 
“The Crowd Roars” 








James Cagney’s new picture for 
Warner Bros., “The Crowd Roars,” 
a story of high-speed auto racing, 
comes to the Theatre 
next 

The large cast of professionals and 
non-professionals includes, in addition 
to Cagney, Joan  Blondell, Ann 
Dvorak, Erie Linden, Guy Kibbee, 
Frank McHugh and_é Charlotte 
Merriam. Among the famous racing 
drivers seen in “The Crowd Roars” 
are William Arnold, Lou Schneider, 
Harry Hartz, Ralph Hepburn, Fred 
Guisso, Phil Pardee, Spider Matlock, 
Jack Brisko, Fred Frame and many 
others. Arnold and Schneider were 
Indianapolis Speedway champions for 
1930 and 1931 respectively. 

“The Crowd Roars,” from an orig- 
inal story by Howard Hawks, who 
also directed it, and Seton I. Miller, 
concerns the rise of a racing driver 
to championship heights and his sub- 
sequent downfall and regeneration, 
following his responsibility for the 
death of his partner during an im- 
portant race. 

The Indianapolis Speedway serves 
as the background for many of the 
exciting race scenes, during which 
The 
Ventura and Ascot Speedways in 
California also form the setting for 
additional thrilling race scenes. 

Hawks, the director, is best known 
for his “Dawn Patrol,’’ which he also 
wrote and directed. “The Crowd 
Roars” surpasses its thrilling pre- 
decessor, according to advance 
metropolitan reports. 
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Real Spills Shown In 
“The Crowd Roars’”’ 


When “The Crowd Roars” starring 
James Cagney and Joan Blondell 
opens= atthe, Theatre 
next movie audiences 
will see seven spills, a few of which 
were not in the original scenario. 
Fourteen racing cars were wrecked 
during the making of “The Crowd 
Roars.” Many of these are the real 
article which took place while the 
cameras were grinding and which were 
retained in the final print of the film. 

With Howard Hawks doubling as 
author and director, it was a more 
or less simple matter for him to 
change the script to allow the ac- 
cidental spills to be incorporated into 
the story. 

Supporting James Cagney and 
Joan Blondell in “The Crowd Roars” 
are Eric Linden, who plays the part 
of Cagney’s kid brother, and Ann 
Dvorak who is cast as Jimmy’s girl. 
Frank McHugh, Guy Kibbee and 
other well known actors are in the 
cast besides several professional 
racing drivers of international repu- 
tation. 

“The Crowd Roars” is said to be 
one of the most exciting productions 
that has been screened in years, sur- 
passing the thrilling action of “The 
Dawn Patrol” which Howard Hawks 
also wrote and directed. It tells 
the story of a racing champion who 
loses his nerve because of the death 
of his pal and partner, through his 
(Cagney’s) daring driving. His re- 
generation and subsequent winning 
of the Indianapolis Speedway contest 
is vividly pictured in an exciting 
climax. 
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James Cagney Elected To 
‘The Insiders,”’ Associa- 
tion Of Racing Drivers 








James Cagney has been elected an 
honorary member of “The Insiders,” 
an association of professional auto- 
mobile racers of which Harry Hartz 
is president. = 

Hartz, with Lou Schneider, Billy 
Arnold (1931 and 1930 Indianapolis 
Speedway champions, respectively), 
Fred Frame, Jack Brisko, Spider 
Matlock, Ralph Hepburn, Fred Guisso, 
Phil Pardee, Bryan Salspaugh and 
several other famous drivers, took 
part in the production of “The Crowd 
Roars,” the new Cagney picture for 
Warner Bros. which will be presented 
at the Theatre next 
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The principal feminine roles in 
“The Crowd Roars” are played by 
Joan Blondell and Ann Dvorak. Other 
featured players are Erie Linden, 
Frank McHugh and Guy Kibbee. 

Howard Hawks, co-author of the 
story with Seton I. Miller, directed 
“The Crowd Roars,” hailed at its New 
York premiere as a greater thrill pie- 
ture that “The Dawn Patrol,” also 
written and directed by Hawks. 

The .story, set against the back- 
ground of the Indianapolis, Ventura 
and Ascot Speedways, concerns a 
champion whose career is ruined after 
he has caused the death of his relief 
driver in a race. The picture is 
filled with spills and thrills, nine aec- 
cidents resulting in the injury of seven 
men and the wrecking of fourteen 
racing cars. The many crashes were 
recorded by a special camera ear 
equipped to film scenes at 125 miles 
per hour. 
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“The Crowd Roars”’ Is 
James Cagney’s Third 
Starring Picture 





“The Crowd Roars,” which will be 
presented at the Theatre 
next is James 
Cagney’s third starring picture. His 
first successes on the screen were made 
in “The Public Enemy” and “Smart 
Money” in which he was a featured 
player. Then came his first starring 
picture, “Blonde Crazy” which was 
followed by “Taxi,” both of which 
were among the leading hits of the 
present season. 

As in “Blonde Crazy,” Cagney 
shares honors with Joan Blondell who 
is fast becoming one of the best-liked 
actresses on the screen. Both James 
Cagney and Joan Blondell were signed 
by Warner Bros. when that producing 
company bought “Penny Arcade,” a 
stage play in which they both ap- 
peared. They also played together in 
the film version of this play when it 
was screened under the title of 
“Sinners’ Holiday.” 

In “The Crowd Roars,” Joan Blon- 
dell does not play the part of Cagney’s 
girl-friend, but his enemy, It is 
through her that Cagney causes the 
death of his best pal and mechanic 
in an exciting race against his own 
brother. Ann Dvorak plays the role 
of Cagney’s sweetheart and offers a 
performance that has won the acclaim 
of metropolitan reviewers. Eric 
Linden is cast as Cagney’s brother and 
Guy Kibbee, his father. 

Howard Hawks, who wrote “The 
Crowd Roars,” also directed it. Kubee 
Glasmon and John Bright who have 
been associated with every Cagney 
production since they wrote “The Pub- 
lic Enemy,” wrote the dialogue for 
this one. 


Se 
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Women Faint At World 
Premiere Of “‘The 
Crowd Roars”’ 





of the 


ee ee Theatre is wondering 


whether the incidents attendant on 
the New York world premiere of “The 
Crowd Roars” will be repeated when 
this latest James Cagney-Joan Blon- 
dell starring vehicle for Warner Bros. 
opens at the next 
The first New York showing of “The 
Crowd Roars” drew unprecedented 
audiences to the Winter Garden 
Theatre. Several of the hundreds of 
women in the audience fainted during 
intense and thrilling scenes of the pic- 
ture. Dozens more shrieked as cars 
crashed and racing drivers were in- 
jured. Many men were also moved 
to outeries during the picture. 
Co-authored and directed by How- 
ard Hawks, whose “Dawn Patrol’ is 
film history, “The Crowd Roars” 
screens thrill after thrill at-the India- 
napolis, Ascot and Ventura Speed- 
ways. The exciting scenes are said to 
be of a nature never before screened. 
The large cast includes Ann Dvorak, 
Eric Linden, Frank McHugh, Guy 
Kibbee and several champion pro- 
fessional race track drivers, among 
them Lou Schneider, 1931 champion, 
Billy Arnold, Harry Hartz and Fred 
Frame. Arnold also acted as stunt 
man for the picture, Leo Nomis 
handling the stunt driver’s assignment. 
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James Cagney Plays First 
Real Hero Role in 
“The Crowd Roars”’ 


Unlike any part he has heretofore 
played on the screen, James Cagney 
appears as a real hero in “The Crowd 








Roars,” the Warner Bros. special 
which begins a ....... day engage- 
Bermreatt the. 6 ata Theatre 


next, 

Tracing the evolution of Cagney in 
the films, one finds that the red-headed 
star of “The Public Enemy,” “Blonde 
Crazy,” and “Taxi!” has gone from 
eringing coward to blatant gangster, 
through hoodlumism to tough-guy. 
Although “The Crowd Roars” offers 
him a chance to be a hero of the 
late Wally Reid type, in his own 
words he is “no softy.” He never 
expects to play romantic leads as a 
Latin type lover, a mooning Valentino, 
or even a John Gilbert Romeo. Cag- 
ney has earned a unique spot for him- 
self in talking pictures and has no 
desire to step out of it. His “bit” 
with George Arliss in “The Million- 
aire” won him much credit and showed 
he is capable of playing varied types 
of roles, but his own peculiar and in- 
dividual appeal to the public is great- 
est in roles in which he is “no softy.” 

In “The Crowd Roars,” he is cast 


as a daredevil auto racer whose grit 


and courage win him the champion- 
ship. Joan Blondel] plays a featured 
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role, as @o Eric Linden, and Ann 
Dvorak, a young lady who is fast 
reaching stellar heights. Guy Kibbee 
and Frank McHugh also appear in the 
cast. 

Fourteen drivers of international 
reputation are seen zooming their cars 
around the Indianapolis, Ventura and 
Ascot race tracks, under the diree- 
tion of Howard Hawks, who also wrote 
the story. It has been heralded as 
the most exciting and actionful pro- 
duction in years. 
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Cagney Pays Tribute To 
Reckless Courage Of 
Auto Race Drivers 





James Cagney, star of “The Crowd 
Roars,” the Warner Bros. special pro- 
duction of the Howard Hawks-Seton 
I. Miller story, coming to the 
‘Pheatre: Next as Sta 2 
had occasion to meet and work with 
several of the country’s leading auto 
race drivers during the filming of the 
picture. 

Cagney, after close daily association 
with such drivers as Lou Schneider, 
1931 champion, Billy Arnold, Fred 
Frame, Harry Hartz, Ralph Hepburn 
and many others, stated that he be- 
lieved racing drivers are the “most 
courageous class of men in the world. 

“On and off the track,” Cagney 
continued, “they seem to have the ut- 
most contempt for death. When any- 
thing goes wrong. they are instantly 
looking death in the eye, with not 
even the gambling chance for life the 
parachute gives an aviator. The auto 
race driver knows the dangers ahead 
and goes into them with his eyes open. 
He never flinches from a risk. To 
me, that spells the peak of courage.” 

Co-starring with Cagney in “The 
Crowd Roars” is Joan Blondell, with 
whom he has appeared on the screen 
several times. Ann Dvorak, Eric 
Linden, Frank McHugh and Guy 
Kibbee appear in supporting roles. 

Howard Hawks, author and director 
of “The Dawn Patrol,” directed the 
new Cagney-Blondell vehicle for 
Warner Bros. 
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No Doubles For 
James Cagney In 
“The Crowd Roars’’ 


James Cagney’s latest picture, 
“The Crowd Roars,” Warner Bros. 
special production which comes. to 
thes 2 Theatre next... .. ee 
shows the new star in the role of a 
demon auto race champion. 

Although many scenes were filmed 
at a speed of more than one hundred 
miles per hour, Cagney insisted that 
he be permitted to drive one of the 
cars whenever the script called for 
his appearance in a race. He refused 
to permit doubles for the racing 
scenes, expressing his desire for the 
thrill that comes from high speed 
driving and his assurance that the 
skill of the several professional 














drivers appearing in the picture was 
a guarantee against collision. 

Although seven men were injured 
and fourteen cars were wrecked in 
nine crack-ups, Cagney went through 
the scenes without a bruise, in spite 
of the fact that the script called 
for him to force his partner’s car 
off the track. 

Among the many professional 
drivers appearing with Cagney are 
Lou Schneider, 1931 champion, Billy 
Arnold, 1930 champion, Fred Frame, 


Harry Hartz, Jack Brisko, Spider ° 


Matlock, Ralph Hepburn, Phil 
Pardee and Bryan Salspaugh. 

Joan Blondell is co-starred with 
James Cagney in “The Crowd Roars” 
and Ann Dvorak, Erie Lindea, 
Frank McHugh and Guy Kibbee are 


prominently featured. 
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Rising Young Actress Sup- 
ports Cagney And Blondell 
In “The Crowd Roars” 


A comparative newcomer to the 
screen who is making rapid strides 
toward stardom will be seen at the 
ee ae Phéatre next] 6s. 
when “The Crowd Roars” opens. 
Her name is Ann Dvorak. 

She made her screen debut with 
Metro-Goldwyn-Mayer as a chorus 





dancer. Before many months she 
became dance instructress at this 
studio. Then Joan Crawford became 


interested in her and introduced her 
to Howard Hughes who gave her a 
screen test and signed her for an 
important role in “Searface.” 

Her biggest role, however, is with 
James Cagney and Joan Blondell in 
“The Crowd Roars.” In this epie of 
the auto race tracks, she plays 
Cagney’s sweetheart and has several 
important scenes in which she gets 
a chance to show her ability as a 
dramatic actress. After viewing 
these scenes in the projection room, 
Warner Bros. officials signed Miss 
Dvorak to a long-term contract and 
cast her in several forthcoming pro- 
ductions including “Love is a Racket” 
with Douglas Fairbanks, Jr. 

“The Crowd Roars” is heralded 
as one of the most exciting and ac- 
tionful films in recent years. In the 
cast, besides Cagney and Blondell 
are Eric Linden, Frank McHugh and 
Guy Kibbee. Many racing drivers 
of international fame take part in 
the track sequences which were 
filmed at more than 100 miles per 
hour. 

Howard Hawks who wrote and 
directed “The Dawn Patrol’ did 
similar work on “The Crowd Roars,” 
and from advance reports he has 
surpassed his previous efforts for 
sheer thrills and excitement. 


Held Over Story 


“The Crowd Roars’ Held 
Over By Popular Demand 








Mana S69 Gono announces that 
“The Crowd Roars,” the Warner 
Bros. special production 





James see. Joan Blonde. 
which has been drawing tremendous 
erowds: to: the, 5. ee Theatre, 
will be held over for an additional 
Sere day engagement. 


Public demand has necessitated 
this move on the part of Mr. 
ine eet see ,» who states that “The 
Crowd Roars” has broken the at- 
tendance record set by.....:...... 
Its success was instantaneous. Ever 
since the opening day large crowds 
have attended both matinee and 
evening performances. No film in 
recent weeks has had the mass ap- 
peal of “The Crowd Roars,” which 
is indicated by the almost equal at- 
tendance of men and women. 


Cagney and Miss Blondell are sup- 
ported by a large cast, including 
Ann Dvorak, Erie Linden, Frank 
McHugh, Guy Kibbee and a score 
of professional race track drivers 
who participated in the electrifying 
Indianapolis, Ascot and Ventura 
Speedways scenes. 


James Cagney 
A Brief Biography 


H E was born in the back- 
room of his father’s elegant saloon 
on Eighth Street and Avenue D. July 
17, 1904, to be exact. Attended 
public school and high school and 
then began to work. Started as an 
office boy for a newspaper. Took a 
sock at the managing editor one day, 
and then became a bundle wrapper 
at Wanamaker’s. After that he en- 
tered Columbia University. 


Decided to be an artist, but soon 
found there was no demand what- 
soever for Cagney masterpieces. Got 
tired of college and turned to the 
stage. Became a chorus boy in the 
musical comedy, ‘‘Pitter, Patter.’ 
When the show closed, he did a 
vaudeville skit playing the part of a 
Jewish boy. Warner Bros. signed him 
after witnessing his performance in 
“Penny Arcade.”’ 


Would really like to retire to the 
backwoods where he can’t receive any 
telephone calls. Wants to study il- 
lustrating and perfect his piano-play- 
ing. Doesn’t smoke or drink, but can 
swear beautifully. Likes heavy Russian 
novels. His friends think he is a 
swell person. Is also a swell hoofer. 
Every time he makes up his mind 
to save some money, he usually finds 
himself broke. Is always good for a 
“touch”’ by an actor out of work. 


His favorite book is Stephen 
Vincent Benet’s “John Brown’s Body,”’ 
and his favorite beverage is tea— 
without lemon. His closest friend is 
Ivan Simpson, the actor, who is 
twenty years his senior. They get 
along famously because they seldom 
agree on anything. Mrs. Cagney, who 
walks out on their arguments, is often 
awakened at three in the morning by 
their shouts. 


Hates to play bridge and never 
attends ‘Hollywood parties.’’ Likes 
vegetable dinners and is extremely 
fond of cookies. 


Has red hair, brown eyes, and more 
freckles than Wesley Barry ever had. 
Is five feet nine inches tall and weighs 
155 pounds. Has a disarming smile, 
but can be plenty tough, when oc- 
casion demands. Is now appearing 


starring | in ‘‘The Crowd Roars.” 
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CURRENT CAMPAIGN. 





Opening Day 
Story 





“The Crowd Roars,” starring James 
Cagney and Joan Blondell will have 
its local premiere at the 
Theatre today. 

The new film brings Cagney to 
the sereen in the role of an auto 
racing champion, who, in his utter 
devotion to his younger brother, gives 
up not only the girl he loves but 
his title as king of the tracks as well. 
From advance reports it is learned 
that this picture is breath-taking in 
its description of the dangers and 
thrills encountered by the speeding 
drivers. A feature is the sequence 
which occurs when the gas tanks of 
one of the racing cars explodes, 
leaving a flaming trail in its wake 
and sending its driver to a fiery 
death. 

In addition to Cagney and Blon- 
dell, the cast includes Ann Dvorak, 
Erie Linden, Guy Kibbee and Frank 
MeHugh. Bill Arnold, Leo Nomis, 
Harry Hartz and Fred Frame are 
four of the fourteen racing “drivers 
who took part in the production of 
“The Crowd Roars” under the direc- 
tion of Howard Hawks who also 
wrote the story. 


Review 





Cagney and Blondell Tri- 
umph In Mile-A-Minute 
Speedway Romance At 
Theatre 





As far as this reviewer is concerned, 
not even advertising adjectives, super- 
lative as they may be, properly express 
the new James Cagney-Joan Blondell 
starring vehicle, “The Crowd Roars,” 
whieh opened-at the .:............ 
Theatre yesterday. No superlative 
available in the dictionary quite de- 
seribes the picture or the perform- 
ances of its players. 

“Thrilling,” “electrifying,” “power- 
erful,” “sensational” and_ kindred 
words most closely approximate “The 
Crowd Roars.” 
It is a picture 
featuring the 
fastest action 
seen on the 
screen in 
months. It is 
mile -a-minute 
drama, with 
autos plung- 
ing and thun- 
dering down 
the stretch, 
crashing 
t-h-ro ug h 
fences and 
over embankments, bursting into 
flame, while the great crowd of spec- 
tators roars with a lust for action, 
spills, thrills —and blood! 

The story is made to order for 
Jimmy Cagney and Joan Blondell. 
Jimmy is the dare-devil champ whose 
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recklessness carries through death and 
destruction to victory. Joan’s person- 
ality kindles the fires of romance. 
Both are at their best, the screen’s 
most capable young stars. Their sup- 
port is excellent, including beautiful 
Ann Dvorak, Erie Linden, Frank Me- 
Hugh, Guy Kibbee, and Charlotte 


Merriam, as well as a score or more’ 


of the race track’s champion drivers. 

“The Crowd Roars,” we repeat, beg- 
gars description. Such track scenes 
have never before been depicted. 
There have never been so many thrills 
packed into a picture, as every mem- 
ber of last night’s excited audience 
will attest. Men, women and children 
sat on seat edges, shrieked at the 
thrilling action scenes, laughed at the 
uproarious comedy, were absorbed by 
the unusual love interest. 

Filmed from a story by Seton I. 
Miller and Howard Hawks, who also 
directed it, “The Crowd Roars” con- 
cerns a reckless driver who leads a 
hectic life and tries to keep ‘his 
younger brother from both wine and 
women. He breaks with the girl he 
loves and finally with his brother. 
Half-crazed with anger after the 
break, Cagney drives in a race, wrecks 
the ear of his best friend and kills 
him. He declines to the point where 
he is unable to secure even a mech- 
anie’s job. Drifting back to the 
Indianapolis Speedway, scene of his 
former triumphs, he meets the girl 
he loves. She reclaims him and fires 
him with new courage. When his 
brother is unable to drive in the big 
race, Jimmy takes his place and drives 
to victory. 


| st day of run 


Authentic Racing Scenes 
In “The Crowd Roars” 
At eee 


If it’s authenticity the movie fans 
want in their pictures, they’ll find 
plenty of it in the Warner Bros. 
special, “The Crowd Roars,” a 
speedway cyclone in which Jimmy 
Cagney and Joan Blondell are now 
being featured at the 
Theatre. 

Jimmy, who has been gangster, in- 
surance agent, gambler and taxi 
warrior in his sereen life, now whirls 
into view as an automobile racing 
pilot. With him, to give the show 
realism and authority, are a dozen of 
the greatest living race drivers. 

Three of them are champions—Lou 
Schneider, winner of the 1931 Speed- 
way crown; Billy Arnold, whom he 
succeeded, and Harry Hartz, who 
wore the ermine in 1924 and 1926. 

The No. 1 man in all 1932 races 
in this country will be Lou Schneider, 
whose car will bear that numeral 
in token of his ranking as champion. 
No. 2 man will be Fred Frame and 
No. 3 driver will be Billy Arnold. 
All of them are in the Cagney- 
Blondell picture, iogether with the 
ears they drove in the last India- 
napolis classic. 
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Cameramen Unsung 
Heroes Of “The 
Crowd Roars” 





Prominent as vital factors in the 
success of “The Crowd Roars,” the 
Warner Bros. special production star- 
ring James Cagney and Joan Blondell 
at the Theatre, but 
unhonored and unsung, are the cam- 
eramen who recorded the thrilling and 
electrifying scenes of the picture. 

The chief cameramen, Ramsey, 
Brannegan and MHoenekamp, with 
their crew of assistants, are directly 
responsible for making possible much 
of the satisfaction audiences are de- 
riving from “The Crowd Roars.” 
Their daring equalled the reckless- 
ness and bravado of the professional 
auto racers. Special camera equip- 
ment was necessary to permit the 
filming of scenes at high speeds, ex- 
ceeding one hundred miles per hour 
in many cases. 

In “The Crowd Roars,” aside from 
the unsung support given by the in- 
trepid cameramen, the featured 
players turn in strong performances. 
The large cast includes Ann Dvorak, 
Erie Linden, Frank McHugh, Guy 


' Kibbee and Charlotte Merriam. 


“The Crowd Roars” was directed 
by Howard Hawks, director of “The 
Dawn Patrol,” who co-authored the 
story with Seton I. Miller. 


Drd day of run 


James Cagney And Joan 
Blondell Reach Peak Of 
Careers In ‘““The Crowd 


Roars’’ 





The movie team of James Cagney 
and Joan Blondell, currently featured 
in “The Crowd Roars,” a Warner 
Bros. special production now at the 
See eee ae Theatre, made its pub- 
lic bow on the New York stage two 
seasons ago in “Penny Arcade,” which 
was transferred to the films under 
the title of “Sinners’ Holiday,” with 
Cagney and Miss Blondell in the same 


roles they played on the stage. This 
was followed by “Other Men’s 
Women.” 


Then, for a time, they were sepa- 
rated. Cagney was given roles in 
“The Public Enemy,” “The Million- 
aire” and “Smart Money,” while 
Miss Blondell made appearances in 
“The Office Wife,” “Tllicit,” - “My 
Past,” “God’s Gift to Women” and 
“Night Nurse.” 

The Cagney-Blondell combination 
was recognized as a strong one by 
Warner Bros.-First National. Their 
next joint appearance is in “The 
Crowd Roars,” a story of high-speed 
automobile racing produced in Holly- 
wood under the direction of Howard 
Hawks, co-author of the story. 


“Blonde 
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Speed Specialist Co- 
Authors And Directs 
“The Crowd Roars’”’ 





Howard Hawks, specialist in 
speed, turned to a new form of 
action for the subject of “The 
Crowd Roars,” the Warner Bros. 
special production starring James 
Cagney and Joan Blondell at the 
eS oe Theatre. Hawks 
directed/the picture and is co-author 
with Seton I. Miller. 

During the war Hawks was recog- 


nized by the government for his 


service in the aviation corps. He 
is also noted as one of the nation’s 
ace fliers. His entire career has 
been involved with speed of one 
kind or another, his story and direc- 
tion of “The Dawn Patrol” having 
represented aerial speed and thrills 
from his intimate association with 
planes and fliers. 

“The Crowd Roars” is Hawks’ 
tribute to a type of speed that 
proves even more thrilling and 
dynamic than aerial action. His 
subject in his latest picture is pro- 
fessional auto racing, which has 
been electrifying crowds at the 
ee Tn ee with the breath- 
taking exploits of the dare-devil 
drivers who constantly face death. 

In “The Crowd Roars” James 
Cagney portrays a champion driver 
who plumbs the depths of ignominy 
after causing the death of his best 
friend in a gruelling race. The 
large supporting cast includes Ann 


Dvorak, Erie Linden, Frank Me 
Hugh, Guy  Kibbee, Charlotte 
Merriam and a score of racing 
champions, among them Lou 


Sehneider, 1931 victor. 
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Joan Blondell 
Earns Stardom 








Through her excellent work in 
Crazy,” “Union Depot,” 
and “The Crowd Roars.” Joan Blon- 
dell has been elevated to stardom by 
Warner Bros. Her first starring role 
will be in “Miss Pinkerton,” the Mary 
Roberts Rinehart best seller. 

Although her work has been of 
consistent excellence since she joined 
Warner Bros., Miss Blondell’s star- 
dom is a direct result of her char- 
acterization in “The Crowd Roars” 
which is current at the 
Theatre. As team-mate of James 
Cagney she almost steals the pic- 
ture from him, which is a feat in 
itself, considering the ability and 
popularity of Cagney. 

The entire cast of “The Crowd 
Roars” rose to the bigness of their 
assignments with equal excellence un- 
der the direction of Howard Hawks, 
who also wrote the story. 
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FEATURE 





“The Crowd Roars”’ 
Arouses Unusual Interest 
Before... .... Showing 





The newest James Cagney-Joan 
Blondell starring vehicle for Warner 
Bros. Pictures, “The Crowd Roars,” 
has created an unusual amount of 
interest prior to its showing at the 
es es NORELCO; sas 


Advance reports have it as the 
most thoroughly thrilling film in 
years. It is, therefore, anxiously 
awaited by local theatre-goers. 


Concerned with the lives and work 
of professional auto racers and their 


continual defiance of death, “The 
Crowd Roars” is set against a back- 
ground of the greatest speedways 
in the country. 


—_._.Further interest attaches to James 
Cagney. This young star has cap- 

tured the fancy of both American 
men and women, in spite of the fact 
that he is not the matinee idol type. 
His work has been consistently ex- 
cellent, reports on his role in “The 
Crowd Roars” indicating that he 
outstrips even his past performances 
in such outstanding pictures as “The 
Public Enemy,” “Smart Money,” 
“Blonde Crazy” and “Taxi.” 


“The Crowd Roars” was directed 
by Howard Hawks, director of “The 
Dawn Patrol,” who also co-authored 
the story with Seton I, Miller. 


Racing Scenes Photo- 
graphed At 125 Miles 


Per Hour For “‘The 
Crowd Roars’”’ 





Ghost-like cars, racing at 125 
miles per hour were photographed 
by director Howard Hawks and his 
staff of cameramen for some of the 

scenes in “The Crowd Roars,” War- 

ner Bros. special production which 
stars James Cagney and Joan 
Blondell. A high-speed camera car 
was specially constructed for the 
recording of these scenes, most of 
which were made at Indianapolis 
Speedway. 

The cameras also recorded several 
spills which were not in the original 
scenario, but which have been re- 
tained in the final film. “The Crowd 
Roars” will be shown at the ...... 
eee Theatre beginning next 
fe It is heralded as 
one of the most -exciting films in 
years. 
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Which Answers The Question They Have Been 
Asking About James Cagney, ‘‘What Is 
This Power He Has Over Women?” 


What is the secret of James Cagney’s appeal to women? 
But, you may ask, does he appeal to women? 
The answer to that question you can obtain for yourself by 


taking a look at the audiences at the.......... Theatre, where 
his latest Warner Bros. picture, ‘‘The Crowd Roars,’’ is now 
playing. 


You’ll find lots of women there. On the average, they make 
up about half of his audiences—half of Jim Cagney’s audiences, 
who is supposed to be (and is) the darling of red-blooded male 
movie fans because of his hard-boiled, rough-and-ready wise- 
eracking roles. 

And, according to gossip from Hollywood, Cagney’s fan mail tells the 
same story. This redheaded son of the East Side of New York gets stacks 
of letters every day, most of them from members of the gentler sex, asking 
for his autograph, for his photograph, for his views on this, that and the 
other thing. 

Yes, Cagney has an appeal for women; and, according to certain deep 
students of feminine psychology, the probable reason is that he has never 
made any special effort to that end. 


He says himself: “I wouldn’t want to be a Valentino or a Gable even 
if I could—and of course I never could. Vm not the Great Lover type. 
In all my pictures I have played hard guys of one sort or another. Now 
I hope I’m not a hard guy myself, but I’ve known plenty of them in real 
life; I was brought up among them on the sidewalks of New York, and I 
understand their ways of looking at things and of behaving. Romeo 
wouldn’t have lasted long on our block when I was growing up, unless he 
had learned to use his mitts.” 


And Cagney added a very significant comment: “The toughest babies 
that I have ever known have, for some reason, been pretty popular with 
women. I mean they have never seemed to have any trouble getting 
girls — and keeping them. But if you ask me why, brother, I’ll have to 
send you on your way. You can’t prove it by me.” 


This, we repeat, was a significant utterance. In it there seems to lie 
the answer to the question about James Cagney’s appeal to the fair sex. 
The roles he has played in “The Public Enemy,” “Smart Money,” “Blonde 
Crazy,” “Taxi!” and now in “The Crowd Roars,” typify certain radically 
masculine qualities —- courage, self-confidence, sheer unadulterated nerve and 
fighting spirit; and if a man possesses these qualities, most women are will- 
ing to forgive a good many shortcomings. It is the appeal of the primi- 
tive male. 


But James Cagney has never played parts that were purely brutal 
and ruthless. Always there have been redeeming features — humor, loyalty 
to pals, a fundamental kindliness — if only you know how to dig down to 
it. And these, too, are qualities that appeal to women. 


In “The Crowd Roars” Cagney’s characterization is that of Joe Greer, 
a king of the auto race tracks, a speed demon who scorches his way 
through life and love. This portrayal is perfectly true to life; Joe Greer, 
as played by Cagney, has his counterpart by the dozen among the profes- 
sional racers of this and other lands. There is something in the daily con- 
tact with deadly peril that brings out a certain recklessness that lies 
in every man — or in every man who is likely even to dream of taking 
up such a profession. Joan Blondell and Ann Dvorak have prominent 
feminine roles opposite Cagney, and among the other members of the cast 
are Erie Linden, Frank McHugh and Guy Kibbee. 


It was Joan Blondell, for instance, who, after acting with Cagney in 
several pictures, exclaimed cof him quite spontaneously one day on the 
studio set: “What a man!” 


His countless feminine admirers are repeating it every day. 





CURRENT 
SHORTS 





Two Newcomers Winning 
Screen Fame In “The 
Crowd Roars” 





Eric Linden and Ann Dvorak, 
comparative newcomers to the screen, | 
are earning the plaudits of press and 
public by their fine performances in 
“The Crowd Roars” with James Cag- 
ney and Joan Blondell. 

From the reactions of the audi- 
ences at the ....... Mee tees Theatre 
wiere “Tie Crowd Roars” is now 
showing, it would appear that a 
promising future is in store for both 
Mr. Linden and Miss Dvorak. How- 
ard Hawks, who wrote and directed 
“The Crowd Roars,” called. them. 
“excellent starring possibilities.” 


Large Production 
Crew Worked On 
“The Crowd Roars” ——- 





It took more than twice as many 
electricians, technicians, cameramen 
and sound experts to make “The 
Crowd Roars” than it ordinarily 
takes to make a motion picture. 

The lighting of the Indianapolis 
Speedway by artificial light, the 
crew of 30 cameramen, employment 
and screen training of professional 
racing drivers, the make-up of the en- 
larged cast and the outdoor sound re- 
cording proved the biggest job. But 
from the crowds attending the 
Spee Theatre where “The 
Crowd Roars” is now playing, the 
investment was well worth making. 


14 Autos Wrecked In 
Filming ‘The Crowd Roars’ 





Fourteen racing automobiles were 
wrecked in the “shooting” of scenes 
for “The Crowd Roars,” the Warner 
Bros. special production starring 
James Cagney and Joan Blondel, 
which is now playing at the ....... 
Theatre. Four of the wrecks oc- 
curred at the Indianapolis Speed- 
way where Howard Hawks, director 
and co-author, took a special crew. 
The ten other accidents occurred ~ 
in and around Hollywood. 

Supporting Cagney and Miss 
Blondeil in “The Crowd Roars” is 
a large special cast including Ann 
Dvorak, Erie Linden, Frank 
McHugh, Guy Kibbee, Charlotte 
Merriam and a score of past and 
present racing champions, including 
Lou Schneider, the 1931 champion. 
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Howard Hawks Directs 

Photographing And 

Recording of Racing Cars 

At 125 Miles Per Hour 

For ““The Crowd Roars”’ 
By FRANK DAUGHERTY 


Hollywood, the home of miracles, 
is now taking pictures with cameras 
tearing along at a speed of 125 miles 
per hour! 


A tall, loosely knit and _ pre- 
maturely grey young man of some- 
what distinguished appearance stands 
in the center of a hubbub of snort- 
ing racing cars at the Ascot Speed- 
way in Los Angeles, and calmly, it 
would appear almost absent-mind- 
edly, directs the cars and their 
drivers into their respective places 
and then walks slowly and thought- 
fully from the track. 


A gun is fired, the snorting cars 
stop snorting and roar away around 
& curve, melting into the darkness 
beyond the lighted area in front of 
the stands. A crowd of several 
thousand people rises to its feet as 
one man, a yell goes up —and you 
look again for the distinguished- 
looking man who has started all this. 

The tall, grey, and (we think) 
good-looking young man is Howard 
Hawks, director of the memorable 
“Dawn Patrol,” and “The Crowd 
Roars,” a motion picture story of the 
race track and the young men who 
risk life, limb and the pursuit of 


e 


Joan Blondell Finds Grind 
Of Movie-Making More 
Restful Than Grind Of 
Theatrical Life 


Joan Blondell likes Hollywood be- 
cause it is so restful. 

The lively young lady who was 
playing on Broadway not so very 
long ago in “Penny Arcade” is 
possessed today of a lucrative long- 
term picture contract and is taking 
her ease — that is, comparatively. 
As a matter of actual fact, she is 
working hard. 

“The Crowd Roars,” a First Na- 
tional picture in which ghe is fea- 
tured with James Cagney, is due at 
the Theatre 
and lately she was the heroine for 
Douglas Fairbanks, Jr. in “Union 
Depot.” 

But, as compared with the grind 
of theatrical life as Miss Blondell 
has known it since early childhood, 


Hollywood is a haven of peace and 
relaxation. Or so she says. 
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happiness for the rewards that are 
to be wrung from its smoke and 
grime. 


Lamps of many thousand candle 
power slash the darkness before you, 
illuminating the track and the stands 
and its yelling hordes. A corps of 
newspaper and _ studio camera- 
men, hucksters, scene-shifters, truck 
drivers, assistant directors and tech- 
nical experts move about in the fore- 
ground awaiting the moment then 
the scene will have finished and the 
cars again will be wheeled into place 
for the retake. 


Only the roar of the cars is heard 
as they round the lap behind a 
speeding light car which sheds suffi- 
cient illumination before them to 
prevent them hurtling one of the low 
fences at the side of the track. Sud- 
denly the racers rush again into the 


lighted area before the stands, cross” 


it in a breath and are gone again— 
to an accompanying roar from the 
crowd. 


“Tt looks a difficult scene to photo- 
graph,” you may hazard. 


“Well, perhaps a little difficult as 
we are trying to do it,” soft-voiced 
director Hawks will answer. “You 
see, I’ve got to get shots of this 
track, of these racers — Jimmy Cag- 
ney, Eric Linden, Harry Hartz, 
Billy Arnold and the rest — as if the 
camera was in their cars. You prob- 
ably know that that’s impossible, 
owing to the fact that racing cars 


When she was four months old 
her father carried her on the stage 
of the Globe Theatre, in New York, 
in “The Greatest Love.” Since that 
time she has been an actress; and 
when she was not acting she was 
going to school in accordance with 
the educational requirements estab- 
lished by law. She really hasn’t had 
much time for herself. 


One-night stands are an old story 
to Joan Blondell. She knows cer- 
tain tank towns in China by per- 
She knows the 
split weeks of Australia and the one- 
night stands of Germany. She has 


sonal experience. 


been with a circus. Once, utterly 
fed up with the stage, she tried to 
break away from it and got a job in 
a department store. Fifteen min- 
utes after starting work she was 


fired. Back to the stage! 

At last came her first real break 
For 
Warner Bros. were about to screen 
“Penny Arcade” under the title of 
“Sinners’ Holiday,” and Miss Blon- 


when Hollywood sent for her. 


dell was wanted for the same role 


S 


have no springs and jounce the ~ 


camera too much for filming. We’ve 
had a specially constructed camera 
racing-car made with springs, and 
have taken some shots at approxi- 
mately 125 miles per hour.” 


The curiosity to know whether a 
director so informed about the 
mechanics of proper camera work 
for speeding racers knew a like 
amount about acting kept us on the 
set awhile. 

Vivacious Joan Blondell, Cagney, 
and Ann Dvorak were going through 
a scene. We looked for Hawks. He 
had draped his long form across a 
chair directly beneath the camera 
and apparently was not watching 
the scene at all. It was a rehearsal, 
so perhaps it didn’t matter. But the 
signal came to shoot, the lights went 
up, the camera “rolled over,” the 
sound boom swung into place. Still 
he didn’t look up. It appeared as 
if he hadn’t seen it. 

A moment later however, he 
walked onto the scene and re-ar- 
ranged all the action, and then went 
back to his absorption under the 
eamera. So he must have had a 
glimpse or two, anyway. 

This curious absorption was ap- 
parent when he talked to you. His 
eyes lifted to yours slowly, medi- 
tatively, looked at you, then through 
you to some horizon beyond, thought- 
ful, mild, largely intelligent eyes — 
the eyes of an artist and an en- 
gineer in one. 


she had played in the original ver- 
sion. So was James Cagney, whose 
screen career began simultaneously 


with hers. 


Of course says Miss Blondell, if 
“the stage’ meant merely “Broad- 
way,” her viewpoint might be dif- 
ferent. But she knows better; she 
knows what touring the country with 
a repertory troupe means, and those 
one-night stands in China. Holly- 
wood is not entirely a bed of roses; 
it demands that she get up early in 
the morning; but her travels are at 
an end, and she loves it. 


For the first time in five pictures, 
Cagney and Joan are in the same 
picture — and are not paired. In 
“The Crowd Roars,” 
enamoured of a young actress named 
Ann Dvorak, and Joan, though she 
has many slapstick exchanges with 


Jimmy is 


her partner of so many pictures, is 
“that way” about a young actor 
named Eric Linden. He plays the 
part of a professional racing driver, 
of whom there are several in the 
east, including Lou Schneider, 1931 





A rare combination, though sev- 
eral directors of our acquaintance 
have it. Hawks had received his 
early training at Cornell, where he 
majored in engineering. Later he 
was an army fiyer. Today he is 
known as one of the most daring and 
intrepid airmen in a community 
where daring and “intrepid airmen 
are by no means the exception. 


In the wake of Griffith come a 


few of these American directors of 
note — William A. Wellman, Vidor, 
Mervyn LeRoy, Howard Hawks. A 
gap in their ranks appears occa- 
sionally where some foreign direc- 
tor of talent pushes through. But 
on the whole the advance of the 
Americans is notable. Certain it is, 
at any rate, that these are the men 
today drawing the largest audiences 
into picture houses. 


We felt, as he waved.a long arm 
at us in casual farewell, that if 
the picture-making industry had 
only a few more like this tall, 
gangling Hoosier, we would have 
more smashing hits like “The Crowd 
Roars” which opens at the 
Theatre ext: < 22. ices 


Incidentally, Hawks also wrote 
the story. It gives the James Cag- 
ney-Joan Blondell team its greatest 
acting role. 


Warner Bros. and the entire mo- 
tion picture industry should be proud 
of Howard Hawks, director, author, 
engineer and gentleman. 


& 


Indianapolis Speedway champion, 
Billy Arnold, Harry Hartz, Ralph 
Hepburn and Fred Frame. 

Both profess to be overjoyed that 
they’re not teamed for once, but 
talked to privately, each had their 
own individual way of expressing 
it. 

“Of course,” said Joan, “Jimmy’s 
like an old pair of shoes — you 
somehow don’t find it the easiest 
thing in the world to change them 
for new.” 

“Joan was all right,” said Jimmy. 
“But of course, it wasn’t always so 
pleasant to have her’ grabbing 
scenes the way she does. I’m glad 
we’re apart for once.” 

Such being the case, the studio 
authorities wondering why, 
when each was approached about the 
idea of pairing them again after 
“The Crowd Roars,’ each was so 
exceedingly anxious to get their 
names on the contract that would 


are 


insure it. 

Jimmy being a gentleman, we 
know in his case —- but how about 
Joan? 


——— 
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HERE'S THE N. Y. 
AD CAMPAIGN! 














IT’S A MATTER OF LIFE-AND DEATH! 


Hurtling, screaming, smashing to the screen in a blaze of terrifying 
action, comes the mightiest thrill spectacle of them all! » » » 


scaleetae alates aceted tele 







A story of men 
like gods, who 
risk death for the 
sheer thrill of it 
. and their women... . helpless 
slaves to a life that leaps from ecstasy 
to tragedy in the flash of a second! 
Youth incarnate living at a pace no 


Another great WARNER BROS. Hit Honing 
JIMMY 


CAGNEY 


AND 


JOAN BLONDELL 


with Ann Dvorak — Eric Linden — and 
12 Famous Race-Drivers. Directed by 


HOWARD HAWKS 


(WHO MADE “THE DAWN PATROL“) 





WINTER GARDEN 


B’way & 50th St.— 35e¢ to 1 p. m. 


VITAPHONE SHORTS 
“A Merry Melodie’ — ‘‘Sea Legs’’ 
Ted Husing in ‘Sport Slants”’ 





Cut No. 15 Cut 60c Mat 15c 
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Check the roaring, raving 
verdict of last night's 
premiere audience at the 


WINTER 
GARDEN 


Broadway & 50th Street: 





With the delightful stars of ‘‘Taxi’’ and 
““Union Depot’’ — the famous director of 
“The Dawn Patrol’’—and two sensational 
young star-finds . . all assembled by 
Warner Bros.in one prodigious production. 


JAMES 


CAGNEY 


and JOAN 


BLONDELL 


ANN DVORAK, ERIC LINDEN—and 12 
FAMOUS RACE-DRIVERS. Directed by 


HOWARD HAWKS 


Cut of half 
tones only. 


Cut No. 17 
Cut aoc Mat roc 


Every WO Al AN should see it! 


IRENE THIRER— Daily News: 
“Girls can’t help but be 
thrilled and thrilled !’’ 


BLAND JOHANESON—Daily 
Mirror: “Don’t miss_ this 
thriller! Cagney’s best!’’ 


REGINA CREWE — American: 
“Caused a tense audience 
to cheer between gasps!” 


ROSE PELSWICK—Evening 
Raa Journal: “Piles one breath- 
VITAPHONE SHORTS— taking scene upon another!”’ 


“A Merrie Melodie’— JULIA SHAWELL—Graphic: 
_ Sea Legs”—Ted Hus- “Left the onlookers breath- 
ing in “Sport Slants’’ —_Jess—this reviewer limp!” : 
JAMES JOAN 


CAGNEY ~ BLONDELL 
-THE CROWD ROARS 


Warner Bros.’ Biggest Hit—with Ann Dvorak, Eric Linden—Dir. by, Howard Hawks 


EXTRA JIMMY CAGNEY IN PERSON atv om. 


—See 


WINTER GARDEN 7377.47".°" Doors open 9 a. m. 
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..8ee for 
Yourself 


Auto speed demons living at 
a pace the human body was e 
never meant to stand! Crash- 
ing, skidding, bursting in flames! 
Live with them through shock- 
packed adventures! Love at 
an even faster pace! Test 
your heart, your nerves, your 
emotions of 37.05... 








Cut No. 13 
Cut 60c Mat r5c¢ 









ONLY 35° to 1 p.m. 


to see New York’s greatest new hit— 
PLUS this superb program of 
VITAPHONE SHORT entertainment— 
““A MERRY MELODIE’’—’’SEA LEGS” 
TED HUSING in “SPORT SLANTS” 


Cut No. rr 
Cut 40c Mat roc 


IT’S A MATTER OF LIFE—AND DEATH! 


Z JAMES 


CAGNEY 


Joan BLONDELL 


Ann Dvorak, Eric Linden 
12 Famous Race Drivers 
In the Greatest Thrill 
Spectacle of the last 
ten years. 











A Warner 
Picture 








WINTER 
GARDEN 


Broadway & 50th Street 


35c to 1 p. m. 
(Mon.-Fri.) 









te 


VITAPHONE SHORTS: “’A Merrie Melody”, “Sea Legs’, Ted Husing in “Sport Slants’’ 

















will start a new volume in the 
thrill - packed history of the 
































Broadway & 50th Street 
35c to 1 p. m.— Midnite Shows 
Be there at any cost! 
= Sit with the crowd that roars—for blood 
—at the sport of auto Speed Kings! 
Shudder at the sound of screaming 
brakes, of roaring engines, of crashing Cut No. 12 
cars! Cut 60¢ Mat r5c 
Be fascinated by women whose caresses 
are fired by the fear that each kiss may 
be the last, each embrace a farewell! 
Again WARNER BROS. bring you the most exciting enter- 
tainment in town, with the pick of the screen's young stars— 
— JAMES 
Be there at 8 p.m. 
if you want to be one 
sharp of the first to see this 
new screen sensation ... plus a 
delightful program of especially 
selected VITAPHONE SHORTS: 
““A Merry Melodie’’—“Sea Legs” 
ramon eee. JOAN BLONDELL 
ANN DVORAK, ERIC LINDEN and 12 Famous 
Race-Drivers. Directed by HOWARD HAWKS Cit oid Coto ee 
IT’S A MATTER OF LIFE—AND DEATH! 
a 
Hurtling, screaming, smashing to the screen in a blaze of terrifying 
action, comes the mightiest thrill spectacle of them all! » » » 
5 
The a eS hero of “Taxi!’’ and 
the blonde charmer of ‘Union 
Depot’? teamed to breathe vivid 
life into the picture of the 
century ! 
JIMMY 
“*A Merry Melodie’’— 
“Sea Legs’”’ 
~~ Ted Husing 
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in ‘‘Sport Slants’? 


WINTER GARDEN 


Broadway & 50th St. 





JOAN BLONDELL 


with Ann Dvorak — Eric Linden — and 
12 Famous Race-Drivers. Directed by 


HOWARD HAWKS 


(WHO MADE “THE DAWN PATROL”) 
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SOMETHING’S 


Watch! Listen! Going ToHappen! 





You'll Know Why Next 


THURSDAY 


What's All The 
Shouting For? 


You'll Stand Up 
And Cheer When 





You'll Know Why Next 


THURSDAY 


You'll Know Why Next 


THURSDAY 





ABLAZE 


THE ONE COLUMN 
with excitement! 


TEASER ADS ON 

THIS PAGE ARE 

ADAPTED FROM 
Cut No. 6, 

Cut 20c, Mat 5c. 
THE TWO COLUMN 
AD IS Cut No. 5, 
Cut 40c, Mat 10c. 





You'll Know Why Next 


THURSDAY 





Yo ll ace Why Next 


THURSDAY 





it's On The Way! 





You "Il Know Why Next 


THURSDAY 


IT’S A MATTER OF 
‘LIFE... . AND DEATH! 


A WARNER BROS. and VITAPHONE PICTURE 


murs. CAPITOL 


GET THE ROAR ...THE SPEED... 
THE PUNCH ... OF THIS AD COPY INTO 


YOUR CAMPAIGN 





















See it at any cost! Feel 
yourself hurled across the 
earth at 164 miles an hour. 
Shudder at the sound of 
crashing cars, of scream- 
ing brakes, of roaring en- 
gines! Sit with the crowd 
that roars — for blood! Be 
fascinated by men who 
have known every thrill, 
but death! Be there when 
the screen resounds to the 
mighty echoes of — 


Another Super Hit 
from Warner Bros., 
producers of ‘‘The 
Man. Who Played 
God.” 


Cut No. 20 Cut 80c Mat 20c 





with ANN DVORAK, ERIC LINDEN. 
Directed by HOWARD HAWKS. 


SPEED demons with goggled eyes glued on 
glory .. . Grinning at death . . . laughing at 
love! ... Breaking necks to break records— 
while the Crowd Roars — FOR BLOOD! ... 
Never — never — never has the screen shown 
such nerve-racking ACTION—lifted right off 
the track of the world’s greatest speedway! 
It’s the thrill epic of all time—the talk of 
every town that’s seen it... Forty men risked 
death to film it. Miss it at your own risk! 


THE HIT OF THE YEAR — FROM WARNER BROS. 








STARTS TOMORROW 


CAPITOL 


Cut No. 33: Cut 60c Mat 15¢ 


12 of the world’s greatest race 


drivers in the most thrilling 


action picture ever shown! 





She fought for her man— 
with every trick love knows! 





40 x 60 ENLARGEMENT OF THE ABOVE AD 


IN TWO COLORS. 





AVAILABLE AT YOUR 
LOCAL WARNER EXCHANGE. 


PRICE 30ce. 


Youll Never 
Forget Them! 


in the thrill spectacle 
that has Detroit gasp- 
ing for breath! 







JIMMY CAGNEY 
terror of the speedways. . - 
record smasher and _ heart 
breaker! 






JOAN BLONDELL 


the one baby he couldn’t 
flag off the track! 






ANN DVORAK 


who redeemed a life of sin 
with a great sacrifice! 


ERIC LINDEN 
the kid who cheated death 
to win glory and _ lovel 


Youth incarnate 
living at a pace 
no other humans 
ever attempted! 


A WARNER BROS. HIT 


STATE 


Cut No. 28 Cut 20c Mat 5c 








Tonight at thee STRAND 


You'll tremb/e in the grip of drama that 
leaps from ecstasy to tragedy in a second! 














You'll shriek at the sight of racing cars 
hurtling down the track . . . skidding .. . 
crashing ... bursting into flame! 


You'll gasp at the revelations of women 
enslaved by the fascination of men who 
know no fear! 


Warner Bros. mightiest screen 
contribution. Starring 


JAMES CAGNEY 


JOAN BLONDELL 


and Ann Dvorak, Eric Linden and 12 famous race drivers. 











Cut No. 34 Cut 60c Mat r5c 


CAPITOL A'scconp weex 
Never in the history of Omaha : 


has any picture met with such 
enthusiastic acclaim! 


WARNER BROS. THRILL SPECTACLE STARRING 


JAMES CAGNEY “ 
JOAN BLONDELL SomAED 


Directed by 





Cut No. 30 Cut 4oc Mat roc 





THE BIG THRILL 
OF THE WEEK! 


STATE 


A WARNER BROS. HIT STARRING 





| JAMES CAGNEY| - 


JOAN BLONDELL 
ANN DVORAK — ERIC LINDEN 
and 12 FAMOUS RACE DRIVERS 


Cut No. 31 Cut 20c Mat 5c 





STRAND 


ONLY 2 DAYS LEFT TO SEE 


A WARNER BROS. HIT STARRING 


JAMES CAGNEY 
JOAN BLONDELL 
ANN DVORAK, ERIC LINDEN 


Cut No.29 Cut 20c Mat 5c 
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He’ll Triple Every 


Thrill He Gave You 
in “TAXI! 






Super-hit! 


STATE 


Cut No. 25 Cut 4goc Mat roc 


COLISEUM 


OPENS SATURDAY 





: Warner Bros. 

Page Seventeen 5 : ie en the 
mightiest — thrill 

epic of all time! 

Directed by 

Howard Hawks 

the ‘Dawn 

Patrol” genius. 





MATTER 
OF LIFE 


and... 
DEATH! 







JOAN BLONDELL 
with Ann Dvorak, Eric Linden, Guy Kibbee and 
twelve world-famous race drivers in the cast! 


CAPITOL 


Cut No. 23 Cut goc Mat 10c 











A Heart-Pounding Romance 
Women Will Never Forget! 


Y CAGNEY ‘ 
THE CROWD ' 
251 ROARS 


[t's a Matter of Life ...°. and Death! 
A Warner Bros. Super Hit with Ann Dvorak, 
Eric Linden and 12 famous race’ drivers. 





Directed by 
HOWARD 
HAWKS 


Cut No. 19 Cut 4goc Mat roc 







The very audacity of it made them gasp! 
They said no cast could stand the strain of 
such nerve-racking action . . . no director 
would attempt scenes that took such a dar- 
ing gamble with human 
life! These thrills were 
impossible to film! 


Roeoaty 


... but the youth 
of Hollywood 
laughed at danger 
. . . defied death 
. .. and crashed 
thru to glory in 
the most spec- 
tacular_ enter- 
tainment ever 
screened! 


JAMES 


CAGNEY 


JOAN 
BLONDELL 


Ann Dvorak — Eric Linden 


Warner Bros. 
Epic of the Auto 
Speed Kings! 


The ultimate in daring 
achieved by Howard 
Hawks, the director who 
gave you “Dawn Patrol.” 


Actually photographed at the mam- 
moth Indianapolis Speedway with 
12 famous racing drivers staging 
spectacular crashes! 


Billy Arnold, 1931 Harry Hartz, 

World’s Cham- Steel-nerved vet- 

pion Auto Racer. eran of the Speed- 
way. 


ITS A MATTER OF LIFE AND DEATH! 





Cut No. 24 Cut goc Mat roc 
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IT’S A MATTER 
OF LIFE - - - - 
AND DEATH! 


The red-blooded saga of 
America’s real dare- 
devils —— the _ speed 
demons of the _ race 
tracks! Heroes whose 
fearlessness will fasci- 
nate all women! 















NOTHING LIKE IT WILL 
EVER BE HEARD THIS 
SIDE OF HELL! 


. . . the crowd roaring . . . roaring for 
blood! Racing demons thundering by at 
death-defying speed ... crashing cars... 
screaming brakes. . . roaring engines... 
and above it all, the heart-stabbing 
shrieks of thrill-mad women cheering the 
men they love! 












You'll never forget .. . 





starring 


JAMES 


CAGNEY 


JOAN BLONDELL 


| with Ann Dvorak, Eric 
® Linden and 12 famous 
race drivers. 


A Warner Bros. Super Hit! 


STRAND 


Cut No. 27 Cut20c Mat 5c 











12 Famous 
Race Drivers 
In The Cast! 
14 Cars 
Wrecked! 


Another Warner 
Bros. super en- 
tertainment! 
















starring 


JAMES CAGNEY 
JOAN BLONDELL 


STRAND 


Cut No. 21 Cut 60c Mat r5c 











Most Exciting Film In 5 Years 


ROARS | 


* starring 





COLISEUM 





~~ 


Cut No. 35 Cut 20c Mat 5c 





Cut No.10 Cut goc Mat roc 


Vqe Nin cen E 





WRITTEN INJ 
FLAMING REDsg 


First authentic thrill epic of the most dangerous sport 
in the world! Breath-taking drama played against a 
background of crashing cars .. . roaring engines... 

.. . thundering 
motors! It’s a 
Matter of Life 
and Death! 





CAGNEY 
JOAN BLONDELL 
= CAPITOL “& 





Cut No. 18 Cut goc Mat roc = 


Be Sure To Get The 


AO x 60 
COLORED 
ENLARGEMENT 
a 
SPECIAL 
ACCESSORY 


For Your Lobby! 













PRICE. 25; 
At Your Local Exchange 







(See Page 15 For Illustration ) 


COLORTONE 
EFFECT 


Make your screen presentation 
artistic and colorful with this 
atmospheric effect, elaborately 
eolored, beautifully created. 


4x5—Colored positive 


Set (positive and nega- 
V6) es ee $3.00 


314x4—Colored positive 


Order by No. N 222 


NATIONAL STUDIOS, Inc. 
226 West 56th St., New York 


Be sure to specify size and send re- 

mittance with order to avoid parcel 

post and C.O.D. charges. Send for 
catalogue of Colortone Effects. 
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STRAND 


HAS THE BIGGEST 
THRILL HIT OF A_ DECADE! 










PAP SAAR RC SNS 
A WARNER BROS. PICTURE STARRING 


JAMES CAGNEY 
JOAN BLONDELL 


Cut No. 36 Cut 4oc Mat roc 


“v-one 


Hitting a thrill 
pace no other. 
stars ever at-. 
tempted. Shar- 
ing new sensa- 
tions! Reaching 
new heights of 
daring! Experi-— 
encing new ec- 
stasies! | aS 


starring oe 

ae 
CAGNEY 
JOAN” 
BLONDELL 





Cut No. 32 Cut 20c Mat 5c 
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Page Twenty-two 


THEY’LL LEAVE YOU BREATHLESS! 


Smiling hero of “Taxi” 
and the fascinating blonde 







from “Union Depot” teamed 
for the thrill epic of the 
century! He’s a speed- 
mad race driver who 









laughs at death. . . she’s 
the girl friend who 
packs dynamite in her 
kisses and ITNT 
in her slaps! If 
they don’t make 











your heart 






pound with 






excitement, 
you're not 
human! 











Dialogue by : Directed by 
om RD 

ees It's a Matter of Life... and Death! ere S 
Authors of A Warner Bros. Super Hit with Ann Dvorak, of *'Dawn 
sthaxis: Patrol” fame. 





Eric Linden and 12 famous race drivers. 


Cut No. 26 Cut 60c Mat r5c 








James Cagney as a racing-car driver in “The Crowd Roars” 


James Cagney in “The Crowd Roars.” : Cut No. 2 Cut doe Mat 10c 
Cut No. 9 Cut 30c Mat roc 








Eric Linden, Joan Blondell, James Cagney, and Ann 
Dvorak, leading players in “The Crowd Roars.” 


Cut No.1 Cut 45c Mat 15c¢ 








A new screen discovery. James Cagney, who is featured in 
Ann Dvorak in The “The Crowd Reoars,” with Joan 
Crowd Roars which Blondell. A Warner Bros. Produc- 
stars James Cagney. tion. 
Cut No.q Cut 15¢c Mat 5c Cut No.3 Cut1-¢ Mat 5c 
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'Get In On This! 
JSANTZEN 


KNITTING MILLS 






JOAN 


BLONDELL 


and 


WARNER 
BROS. 


National Tie-up 








Get in touch with your local 
Jantzen bathing suit dealer NOW. 







He has plenty of accessories for 
window tie-ups and cooperative 
advertising! 







He also has stills of Joan Blondell, 
newspaper mats, twenty - four 
sheets and window cut-outs. 







He Is Waiting To Help You 
Put Over “The Crowd Roars.” 





: James Cagney and Joan Blondell as they appear in “The Crowd Roars.” 


Use this drawing! 
Cut No.8 Cut 30c Mat roc 
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The throwaway printed above is a good little 
gag and will attract attention directly on the 
title and stars. It’s self explanatory and 
comes complete with theatre imprint and play- 
date. Price 

$4.50 per M 
4.00 per M 
3.75 per M 
3.50 per M 
3.00 per M 


Order Direct From 


ECONOMY NOVELTY CO. 
239 WEST 39th ST. NEW YORK CITY 


SPLENDID 
BANNERS 


are available on this 
picture from 
METRO FLAG-BANNER CO. 


2 EAST 23rd ST. NEW YORK CITY 





BURGEE 


Excellent for marquee and _ lobby 
hanging. Size 20 by 30 inches and 
printed on strong, durable canvas. 
Comes with eyelets. Brilliant colors. 


PRICE 50c EACH 


MARQUEE DRAPE 
Designed purposely for hanging under 
the marquee or over the lobby en- 
trance. Also makes an excellent exit 
banner. Size 6 ft. by 30 inches. 
Printed on strong canvas in brilliant 
colors. Comes with eyelets ready for 
hanging. 


PRICE $2.75 EACH 


Prices and sizes of special flags and banners 
upon request. 





ONCE IN A LONG WHILE DO YOU GET A PICTURE 
THAT LENDS ITSELF AS DOES THIS ONE TO 





EXPLOITATION 











e e 
Special Opening 

In order to set up “The Crowd 
Roars” as a big attraction and get 
reviews in your local papers one day 
earlier, open this picture with a mid- 
night preview on the evening of 
your opening date. 

There are two ways of handling 
this opening. You ean either make 
it a special invitation, reserved seat 
premiere, or run it as an additional 
show after the last showing of cur- 
rent picture. 


The most impressive way is to 
have a special invitation opening. 
Prepare invitations for the im- 


portant social and civic leaders in 
your town. If there are any local 
drivers of fame, make them the 
guests of honor. If conditions war- 
rant it, you can increase your prices 
for this special preview. 

No matter how you put this pre- 
view on, it is important that you 
give it plenty of publicity. Start 


—___ atleast four days in advance and 


ye 


send daily notices to your news- 
papers giving them the names of the 
important people who have accepted 
your invitation. Tack an announce- 
ment of this special preview on to 
the regular trailer. Advertise it in 
your lobby. 

You can be definitely sure that 
every newspaper review on “The 
Crowd Roars” will be great. It is, 
therefore, important that you get 
these reviews published at _ the 
earliest possible moment. If this 
special preview serves only to get 
these reviews into the papers one day 
in advance of the usual publication 
day, it is worth the effort. 


Lobby or Radio 
Stunt 


Tf you have a radio tie-up, you 
can arrange to broadcast the racing 
scenes of “The Crowd Roars.” 

In the picture there is a scene of 
a radio broadeaster announcing the 
thrills and crack-ups of the race ex- 
actly as they happen. By placing a 
microphone behind the screen, you 
ean pick up the roar. of the motors 
and the announcing of the radio man 
and send same over the air. We can 
think of nothing that would be more 
effective in establishing the thrills 
and excitement of ‘The Crowd 
Roars” to the public. Many radio 
stations have facilities of broadcast- 
ing sound from film. If your local 
station is equipped with such facili- 
ties, let them borrow the reel con- 
taining this’ broadeast. Please bear 
in mind that the broadcasting of 
dialogue by the stars (not the an- 
nouncer) is prohibited. 

If you have no tie-up with a local 
radio station, you can, by the use 
-of a public address system, pick 
\up the running description of the 
\race by the radio announcer in the 
‘film and broadcast same to your 
‘lobby. 
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SELL ’EM FROM THESE ANGLES 


ACTION-THRILLS! The most exciting racing se- 
quences ever put on celluloid. Real crashes! Real 


races photographed at 125 miles per hour. 


Cars 


driven by internationally famous racing drivers. 


CAGNEY-BLONDELL TEAM! Individually they have 


proven their box-office power .. . Cagney in “‘Taxi”’ 


and Blondell in “Union Depot.” 


Now they’re to- 


gether again after knocking ’em over in “Blonde 


Crazy.” 


LOVE INTEREST! There is a double love story in “The 


Crowd Roars.” 
Ann Dvorak. 


AUTHENTICITY! 


drivers. 


No faked scenes. 
Nine crashes! 


Cagney-Blondell and Eric Linden- 
Don’t overlook the romance! 


Fourteen famous 
Seven injuries! They 


risked death to film this picture! 


HOWARD HAWKS! 
Patrol.”’ 


Wrote and directed 
Now he brings his thrills down to earth 


“Dawn 


in a similar author-director capacity with ‘The 


Crowd Roars.” 


IMPORTANT! How you bill Cagney and Blondell de- 
depends entirely upon how these stars perform at 


your box-office. 


Don’t make the title small. It 


carries plenty of sales appeal and should be given 
plenty of display. DON’T sell the brother-against- 


brother-angle. 


DON’T compare it with “Taxi!”, 


it’s not that kind of a picture. 





Marquee Display 


From the Duesenberg Company, 
which is directly associated with 
Auburn and Cord cars, the New York 
Winter Garden promoted a racing 
car for marquee display. (See illus- 
tration of the Winter Garden lobby 
in this Merchandising Plan.) You 
can get a racing ear in your locality, 
put it on your marquee. <A motor- 
cycle motor should be substituted for 
the regular racing motor and the cut- 
out should be wide open. If 
you cannot promote a real auto- 
mobile, make a cut-out of the 6-sheet 
and put a motoreycle motor behind 
it. This should be properly spotted 
with flasher lights in order to give 
the effect of motion. 


Cagney Wise- 
Crack Contest 


Inasmuch as James Cagney is 
known for his sereen wise-cracks, 
conduct a contest with the coopera- 
tion of your newspaper for the best 
wise-crack that would be suitable: to 
James Cagney. 

Exhibitors throughout the country 
have used this contest with excep- 
tional success on previous Cagney 
releases. 

If you haven’t tried this one yet, 
now is the time. 


Lobby Attraction 


From your local toy or department 
store you can borrow a miniature 
racing track with small automobiles 
and drivers. These cars run either 
electrically or by means of clock 
springs. Arrange this display prom- 
inently in your lobby a few days in 


advance of the showing and leave it 


on display until the last day of 


“The Crowd Roars” engagement. 


In arranging this miniature race 
track, label the drivers, or the cars 
with names of the drivers used in 
One should be Billy 
Arnold, another Harry Hartz, an- 
other James Cagney, Erie Linden, 
etc., etc. 


the picture. 


You can get their names 
from page 2 of this Merchandising 
Plan. 


Cover All 
Sporting Events 


Wherever there is a group of sport- 
ing fans, such as at baseball games, 
football games, hockey games, or 
any other sporting events, be sure to 
distribute heralds among the crowds. 


oe e 
Gasoline Station 

e 
Tie-up 

A contest that is sure to arouse 
plenty of discussion and get plenty 
of interest in ‘‘The Crowd Roars” is 
a tie-up with your local gasoline sta- 
tion. Have them put on display an 
automobile the rear wheels of which 
are jacked up off the ground. 

The stunt is to guess how long the 
wheels will continuously run day and 
night until the gasoline has been ex- 
hausted. 

The gasoline station, where the car 
is on display, distributes contest 
blanks, as does the theatre. 

Prizes for the correet answers 
should be admissions to see “The 
Crowd Roars.” The following cards 
should be prominently displayed in 
connection with this stunt: 


“HOW LONG WILL THESE 
WHEELS ROTATE? 


On (date) 15 gallons of 
gasoline was put into the tank 
of this car. If you can guess 
what hour and what day the 
gasoline will be exhausted, you 
will win the following prizes: 





Ist prize — 15 gallons of 
gasoline. 

2nd prize — 10 gallons of 
‘ gasoline. 

3rd prize — 5 gallons of 


gasoline and 25 tickets to the 
next best answers to see James 
Cagney in “The Crowd Roars” 
a thes Theatre. 


You will find gasoline dealers who 
are anxious to promote a special brand 
of gasoline, will be more than willing 
to give you full cooperation on the 
above stunt. 


se 
Newspaper Tie-up 

By arrangement with your local 
newspaper you can put over a stunt 
whereby their news photographer 
visits baseball fields or other places 
where large crowds gather and 
photographs a small section of the 
grand stand. The faces of two, 
three or more in this group are cir- 
cled and the picture published. 
Prizes of one or two single admis- 
sions to the theatre to see “The 
Crowd Roars” are awarded each day 
to those whose faces are circled. 
This gag is a great circulation 
builder for the newspaper, because 
the contestant has to purchase a 
copy of the paper and present it at 
the box office with proper identifica- 
tion to receive the tickets to see 
“The Crowd Roars.” 

This tie-up has wide-spread 
reader interest and creates worlds 
of advance talk. It is conducted at 
no cost to-the theatre. It is a 
natural for this time of the year 
when large crowds will be attend- 
ing the baseball games. 





in title lettering. Love in- 


_track with elevated rim 
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lt Was Used By The New York Winter Garden Theatre 
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SeNERAL . VIEW —-OF 
LOBBY :—Plenty of speed 


terest billed equally with 
racing scenes. Lobby cards 
built to represent race 


about 2” high around 
colored photo _ inserts. 





THIS PHOTO shows the 
Winter Garden front. Note 
the actual speed car on top 
of the marquee. An at- 
tachment was put on the 
car whereby smoke kept 
pouring out from the ex- 
haust pipe. Motorcycle 
motor used with cut-out 
_wide open. Very effective, 
it caused no little com- 
ment and neck straining 
from the people on Broad- 
way. 


All these panels carry out the race track angle by setting the heads of the 
characters in a bowl like circle. 


: 


CATCHLINE: It’s a matter of life 
and death. 
Background represents racing flag 
with deep blue squares on white back- 
ground. Speedway elevated 8” from 
base of board. 
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CATCHLINE: See the delightful stars 
of “Taxv’ and “Union Depot” 
together. 


Love interest represented in this card. 
Same background design and elevated 
track as described under illustratior 

at the left. : 





CATCHLINE: Youth incarnate, living 
at a pace no humans ever attempted. 


You can substitute Blondell for this 
one if she’s box-office at your theatre. 
Be sure to change catchline also. 


SPECIAL NOTICE TO EXHIBITORS WHO 


WILL PLAY 


“THE CROWD ROARS” 


BEFORE DECORATION DAY (MAY 30th) 


The Decoration Day races at 
Indianapolis are the most im- 
portant auto-track events of 
the year. Undoubtedly many 
of the drivers who helped to 
make ‘‘The Crowd Roars’’ will 
be entered at Indianapolis. 
Here’s how to tie-up locally 
with these races:— 


Stage a contest to find the 
most popular girl (and per- 
haps boy) in your town or 
locality, the winner to receive 
a round trip ticket to Indianap- 
olis with all expenses paid, 
including tickets to the races. 
With the cooperation of your 
local 
paper, you can make this con- 
test one of the biggest ex- 
ploitation stunts of the year. 
Furthermore the cost should be 
extremely low. 


Every merchant tied in with 
this contest should be given 
voting slips, entitling the pur- 
chaser to 10 votes for every 
dollar. Votes should be de- 
posited in a box in your lobby, 
properly marked and kept 
under lock and key. A com- 
mittee of participating mer- 
chants, as well as a newspaper 
“man and city official, should 
form the committee to count 
the ballots and announce the 
' standings DAILY in each 
store window and also in the 
newspaper columns. 


Newspaper cooperation is 
highly valuable in a contest of 
this nature, to give wide pub- 
licity to the contestants and 
stimulate the voting (and the 
purchasing) daily. Of course, 
each theatre ticket sold dur- 
ing the run of this contest en- 
titles the purchaser to votes. 
(5 for a matinee ticket and 10 
for an evening ticket). Stand- 


License Number 
Stunt 


Arrange with a local newspaper 
to conduct a license number stunt 
by which a series of automobile 
license numbers are printed each 
day in the newspaper. Owners of 
the cars represented by the license 
number are admitted free to your 
theatre upon presentation of their 
ownership certificate at the box- 
office. 

Newspaper gets plenty of reader 
interest in this stunt and should go 
for it. If no newspaper coopera- 
tion can be secured, stunt can be 
worked by listing license numbers in 
the lobby of your theatre with 
plenty of advertising plug on the 
stunt in your programs and on your 
screen. 
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merchants and news- | 


ings should also be announced 
daily from your screen. 

The contest should run for 
at least two weeks—one week 
prior to the opening of ‘‘The 
Crowd Roars’’ and one week 
during its run. If you hold 
the picture over, you can make 
arrangements with the com- 
mittee to extend the closing 
date of the contest. 

To give this contest the 
proper start, a full page or 
double page cooperative ad 
should be run. (Sample lay- 
out illustrated in this Mer- 
chandising Plan). This ad 
should give the complete de- 
tails of the contest and list the 
merchants participating in it. 
A full list of the prizes in ad- 
dition to the first prize of a 
round trip ticket to Indianap- 
olis over the Decoration Day 
Holiday should also be in- 
cluded in the ad. 

The Chamber of Commerce 
can be tied into this voting 
contest on the basis that it is a 
civic proposition, designed to 
stimulate local business. 

Participating merchants 
should bear their proportionate 
share of all expenses. Excur- 
sion rates will undoubtedly be 
available for this important 
racing event and the entire 
cost will be relatively small 
considering the proportionate 
return. If you are successful 
in securing the cooperation of 


your local railroad agency, you. 


might be able to get the rail- 
road ticket free of charge. 

Decoration Day this year 
(19382) falls on a Monday, 
which will give the winner a 
fine week end in Indianapolis 
without having to lose any 
time or salary from his daily 
occupation. 


A Word About 
The Trailer 


We sincerely believe that the trailer 
on “The Crowd Roars” packs more 
thrills and has more convincing sell- 
ing copy than any trailer any com- 
pany has ever prepared. We sug- 
gest you ask your local Warner of- 
fice to screen this trailer for you and 
you will agree with us that it is the 
most powerful single selling medium 
at your command. 

Exhibitors who have more than one 
theatre in the same town should ar- 
range to show this trailer currently 
at all their theatres one week prior 


to the opening of “The Crowd 
Roars.” 
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Printed in three colors on “leatherette.”” Dur- 
able, weatherproof. Can be used on back tires 
and side tires. Plenty of room for imprinting. 
Will fit all sizes of tires. Priced low enough to 
to be ordered in quantities. 


PRICES 
10 to 24 
25 to 49 
50 to 99 
100 to 199 
200 to 500 


PRICES FOR IMPRINTING 


each 
each 
each 
each 
each 
00%, each 


1 to 
25 to 
50 to 
100 to 

200 to 


Shipment within 24 hours after receipt of order. 
Please send remittance with order or shipment will 
be sent C.0O.D. Order direct from 


DURA-PRODUCTS MANUFACTURING CO. 
Canton, Ohio 





Travel Agency IMPORTANT 
Tie-up Your engagement of 


“The Crowd Roars” is an 
important theatrical event 
in your community and 
should be handled as such. 
Make every effort to do 
something big and unusual 
in your campaign. 

Increase your out- 
door billing. 

Increase your adver- 
tising appropriation. 

Use larger ads in the 
newspapers. 

Begin your publicity 
campaign 8 days in 
advance of opening. 

Reach into all sur- 
rounding communities. 


If you play this picture before 
Decoration Day, it should be easy 
to make a tie-up with your local 
railroad or travel agency. They 
will welcome a chance to dress their 
windows with stills from the picture, 
cut-outs of the crashes and of the 
stars, and a card with the follow- 
ing copy :— 


See the thrilling, mile-a-minute 
Indianapolis auto races in 


‘“‘THE CROWD ROARS’”’ 
with 
James Cagney-Joan Blondell 
at the 
CAPITOL 


Then see them in real life at 
INDIANAPOLIS. 
on With “The Crowd Roars” 


DECORATION DAY 


Ask for data on 
SPECIAL EXCURSION PRICES 


you’ve got a great chance 
to break every box-office 
record your theatre owns. 











Tie Up With Your Local Haberdasher On The 
Nirember & Salzman, Inc., shirt 
manufacturers of National im- 
portance, have designed a_ spe- 
cial shirt to be known as_ the 
JAMES CAGNEY 
Personality Shirt. 
More than 12,000 dealers will 
carry this shirt. Each will receive 
accessories and window trim 
material, including cut-outs, stills 
and cloth. 
Get in touch with your local 
haberdasher NOW and arrange 
for a full window display of the 
# y 
4 To SPEAR 4r CUSTOM and Ou ALITY James Cagney shirt in connection 
—— ae * ° 66 
: WINDOW CUT-OUT IN Two sizes, ith your showing of “THE 
5144 x 814 for counter display. 20 x 24 for CROWD ROARS.” Every dealer 
— window display. In full color with easel back- ‘ a mee 
ing. Get one from your loeal Cagney Shirt has been advised about this tie =P —— 
distributor for your lobby, and is waiting for your visit. 
GET 
THIS 
WINDOW 
SPACE 


Here’s how a Cagney 
Shirt display looks. Note 
the cut-out in the center 
and the sign advertising 
the attraction, theatre 
and playdate in the 
front. Cagney Shirts of 
various colors all around. 
Stills from “The Crowd 
Roars” attractively dis- 





played. 


For Further Details Of This Tie-Up Write 
NIRENBERG & SALZMAN, Ine. 11-13 E. 26th St. N. Y. 
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Quite a popular ad medium these days is the bumpers 
Showmen used them extensively on 
Cheap to 
Printed on card- 
Ishers can attach them to 
Not avail- 
Have them printed locally. 


of automobiles. 


James Cagney’s previous release, ‘‘Taxi!’’. 
produce and get plenty of attention. 
board in one or two colors. 


standing autos. 
able at exchange. 


Here’s how the back bumper snipes look. They get 
better attention at the back of a ear. 


Good for a current plug. 





Use your own 


judgment as to which ones you print — front or back. 








Street Stunt 


There must be several racing cars 
or imitation racing cars in your town 
that could be put to excellent use 
as a street stunt for “The Crowd 
Roars.” 
where you can probably hire the car 
and its owner by the day. Decorate 
the car with the banners available 


Contact your local garages 


on this picture, as well as the tire 
covers illustrated in this Merchan- 
dising Plan and also catchlines, play 
date, theatre name. 


Have the car driven through the 
busy sections of the town. Give the 
driver a plentiful supply of heralds 
or novelty throwaways for hand 
distribution. 









Your Local Haberdasher has a 


JAMES CAGNEY 
Personality Shirt 


which you can make one of the 
prizes on any contest suggested 
in this Merchandising Plan. 
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|Special Lobby 


Accessory 


On page........ you will find an 
illustration of the special 2-color 
40 x 60 (black and red) enlargement 
for use in your lobby and on your 
sidewalk before and during the run 
of “The Crowd Roars.” 

This enlargement is a reproduction 
of Warner Bros. advertisement on 
“The Crowd Roars’ which appeared 
in every important national movie 
magazine as well as other magazines 
that cater to a movie-fan reader. 

By using this enlargement, you 
are cashing in on a circulation that 
reached into the millions. 

Price at your Warner Bros. ex- 


DON’T FORGET TO ENLARGE 
THE LOCAL NEWSPAPER 
REVIEWS ON “THE 
CROWD ROARS” 

Enlarge these reviews for your 
lobby and sidewalk display. —They 
will be as strong as any ad copy you 
can write. | 


\ 


Traffie Depart- 
ment Tie-up 


The police department of every 
city is always willing to cooperate 
in any movie designated to better 
local traffic conditions. As this is 
an automobile picture, it should be 
easy to get permission from the 
police department to attach special 
cards to traffic standards on all busy 
streets. These cards should carry 
helpful traffic suggestions something 
along the following lines: 

Accidents and smashups, 

as. seen in 
“THE CROWD ROARS” 
at the Strand are avoidable 
IF YOU OBEY TRAFFIC LAWS 


The dominating lines of the above 
“THE CROWD 


such 


sign should be 
ROARS” and “OBEY TRAFFIC 
LAWS.” This should be in-red and 


the balance of the card in black, 


if you use two colors. 


Cracked-up 
Auto Display 


Get a cracked-up auto from a local 
wrecking station. Place it on a 
vacant lot or on a prominent street 
eorner with the following sign 
prominently displayed: 


“SMASH-UPS SUCH AS 
SEEN IN 
‘THE CROWD ROARS’ 
CAN BE AVOIDED IF YOU 
OBEY TRAFFIC LAWS 
SEE 
‘THE CROWD ROARS’ 


| AT THE STRAND” 








Cooperative Ad 


“The Crowd Roars” is a title 
that ties in with any commodity 
or product sold by your local 
stores. 


“<THE CROWD ROARS’ FOR 
BARGAINS” is the catchline you 
can use to secure a cooperative 
ad on this picture. A complete 
illustration of the way this ad 
will look, as well as the cuts 
available on this tie-up will be 
found on page thirty-one. 


You can tie up your local mer- 
chants individually by using the 
catchlines: 

“‘THE CROWD ROARS’ FOR 
RAWSON’S SECOND HAND 
CAR BARGAINS.” 


“‘THE CROWD ROARS’ FOR 


BERNIE GOODMAN’S QUAL- 
ITY SHOES.” 


“‘THE CROWD ROARS’ FOR 
CROOKER’S NOVELS.” 


“‘THE CROWD ROARS’ FOR 
EVELOVE’S REDUCING 
GIRDLES,”’ etc., etc. 


BE SURE TO GET THE CO- 
OPERATION OF YOUR 
SPORTS EDITORS 

Send them daily notices giving 


them the names of the drivers. 
Invite them to an advance screen- 
ing of the picture. Get their 
comments and enlarge them in 
your lobby. Send photographs of 
the racers to these sport editors. 
This cooperation is highly valu- 
able. 





AUTOGRAPHED 





Photographs of the Stars 





Exhibitors are ordering them by the thousands. . 
Excellent for give-aways on matinees. Back can be 
used for imprinting ad on ‘“The Crowd Roars.” Size 
8 x 10 same as press stills. Will build business and 


_ prestige. 


Cheap enough to be used in quantities. 


$7.50 per thousand 


Order direct from 
GORDON-BAKER PRINTING CORP., 142 W. 24th St., N. Y. 
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The above illustration is exact size and copy of 
throwaway available on this picture. Back of speed- 
ometer has fine selling copy and plenty of space for 
your theatre name and imprint. Send your name and 
playdate with your order to manufacturer. Not 
available from your local exchange but- must be 


ordered direct from manufacturer, 


heavy cardboard. 
_. 1M—$4.50 per M 


Suggestion to 
Cireuit 
Houses 


Show the trailer in 
all your local theatres 
one week before play 
date. 


_ Distribute heralds on 
“The Crowd Roars” 
at your local houses. 


Have an announce- 
ment placed in the 
lobby of your cooper- 
ating theatres. 

“The Crowd Roars” 
is an unusual picture 
that requires unusual 
treatment as suggested 
above. It’s big enough 
to back up the highest 
powered advertising 
and publicity you can 
put behind it. 
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3M—$4.00 per M 
EXPLOITATION PRINTERS - 20 West 22nd St., N. Y. 


Printed on 


5M—$3.50 per M 


Auto Raee 


For the exploitation of “Taxi!” 
an exhibitor recently staged an auto 
race for cars of not more than $50.00 
value. This is the way it was done: 


A tie-up was made with the classi- 
fied section of a local newspaper and 
also with the town’s leading second- 
hand ear dealer. For four days prior 
to the staging of the contest, the 
newspaper carried stories announc- 
ing the details and prizes. At a 
designated time the cars were lined 
up at a place suitable for staging 
the race and the auto dealer es- 
timated their value. Any car over 
$50.00 was not allowed to enter the 
contest. This contest proved an ex- 
ceptional success, inasmuch as not 
only the newspapers were on hand to 
take photographs of it, but the ex- 
hibitor had a movie camera record- 
ing the complete race and this film 
proved an additional drawing power 
at his theatre. 

If you conduct this race, have the 
cars properly bannered and parade 
through the town on their way to 
the race track. After the race they 
can return and remain in front of 
the theatre as an outdoor attraction. 

Be sure to give this contest plenty 
of notice on your screen and in your 
lobby. Seldom does any newspaper 
or second hand dealer get a chance 
to put on a publicity campaign of 
this nature and you will find their 
cooperation very easy to secure. 





239 WEST 39th STREET 


CATCHLINES 


It’s a matter of life — and Death... 
The Epic of the Sport of Speed Kings... 


Love fired by the fear that each kiss may be the 
last! 


Youth incarnate — living at a pace no other 
humans ever attempted! 


Forty men risked death to film it. 


Brings the headline thrills of the world’s great 
speedways. 


Scenes showing 14 cars wrecked—7 drivers in- 


jured. 


The stars of ‘Taxi!’ and ‘Union Depot’ together in 
one great picture. 


Directed by the genius who made ‘Dawn Patrol.’ 


12 of the world’s most famous race drivers in 
action. 


Dialogue is by Glasmon and Bright of ‘Public 
Enemy’ and ‘Taxi!’ fame. 


Two new stars in the making—Ann Dvorak and 
Eric Linden. 


Leaps from ecstasy to tragedy in the flash of a 
second. 


Thrills that begin where others leave off! 


IMITATION TICKET 


A facsimile of a regular race track ticket has been pre- 


pared on this picture. A number is on each ticket ranging 
from 1 up. When the tickets are distributed, post two or 
three numbers in your lobby. Any one presenting the ~ 
ticket which number ealls for is entitled to free admission. 
This is a good way of drawing people to the lobby of your 
theatre. Size 2144 by 6% inches. Price complete: 


Order Direct From 


ECONOMY NOVELTY CO. 
NEW YORK CITY 





SPECIAL COOPERATIVE 


MATS TO FIT ALL SIZE NEWSPAPERS f§ 
AD. AVAILABLE AT WARNER EXCHANGE. 


BATHING 
THEATRE AD SUIT 
an AD AD FROM NOTE: 
“THE ON LOCAL This illustration is - 
CROWD JOAN AUBURN NOT the actual size 
ROARS’”’ BLONDELL and of this cooperative 
from CORD ad cut. The origiaal 
LOCAL DEALER cut is made in two 
JANTZEN sizes to fit both tab- 
ne loid and_ regular- 
iti sized newspapers. 
RESTAURANT AD ON HOSIERY Mats are available 
AD at your local ex- 
BY LOCAL 


change. Cuts may be 
secured by writing to 
Advertising Depart- 
ment, Warner Bros. 
Pictures, Ine., 3821 

HABERDASHER West 44th St., N. Y. 
RADIO STORE 


AUTO STORE AD ON THE The space alloted 

AD ACCESSORY JAMES CAGNEY SHIRT to each local mer- 

chant in the above 

AD ad is merely to show 

you how the finished 

ad will look and the 

most likely pros- 

pects. Rules are 

NOT included in the 
mat. 


Read the details 
under this illustra- 
“THE CROWD ROARS FOR BARGAINS — and | business. You don’t have to do a bit of work on tion, then set your 
these stores have them!” That’s the catchline that | this proposition. Just give the idea to the ad solic- local newspaper ad 
allows every merchant in town to get in a big, | itor of your livest newspaper and he will round up solicitor on the trail 
natural cooperative ad in a concentrated drive for | the advertisers . . . and thank you for the idea. of new baste 


SE-LING DEALER 


Featuring Joan Blondell 
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ACCESSORIES [zim 
Advertising Accessories 
= : aie a CE EET Oe ; 1-SHEETS 
oe : vel 1 to 50__..___._15e each 


51 to 100_______._______-13¢ each 
Over 100 _____...._______.lle each 


3-SHEETS 
10 2b eee 40c each 
Over 25 ____._____________36e each 


6-SHEETS 
1 to 10________.______75e each 
Eto (20 2 ees 70c each 
Over. 20 22.2 S58 65c each 


24-SHEETS 
Un ta -2525 0 $2.00 each 
Over. 252 1.75 each 


WINDOW CARDS 
1 to= 502 Se Te each 








INSERT CARDS 
bto2 25 2S ee 25c each 
26-10-50. ee 22c each 
51 to 100______________..20c each 
Over 100° ==. 2 S32 18c each 


HERALDS 


24 SHEET vit aie 





PHOTOS 
THREE SHEET 11 x 14 Photos _______ 75c a set 


(8 in set—colored) 


SIX SHEET 


Merchandising Plans_________ Gratis 
Music’ Cues Gratis 


These prices apply to U. S. only. 





INSERT CARD | 





ONE SHEET WINDOW CARD 








SEE THE GREAT 
HERALD AT 
YOUR EXCHANGE 
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Asseciated Artists Productions 
345 Madison Avenue 
New York, N.Y. 


Synopsis 
THE CROWD RO, 


Joe Greer (James Cagney), a small town boy who has become a famous auto 
raeer returns home to his father (Guy Kibbee) and younger brother Eddie (Eric 
Linden). Although he scarecely remembers, Joe, Eddie worships him and is follow- 
ing in his fxotsteps--and is already the local champion auto racer. At a local 
race, Eddie shows such skill that Joe decides to buy him a real racer and teach 
him the tricks of the game. 


Touring the ceuntry, Eddie becomes almost as famous as Joe. Eventually they 
reach Los Angeles, where Lee (Ann Dvorak), Joe's woman, is living. Joe, who has 
been pretty wild, does not want Eddie to associate with the same kind of woman. 

He takes a room in the same hotel but breaks with Lee, not wishing Eddie to know 
of his associations with her. In order to make Joe change his mind, Lee and her 
girl frierid, Anne (Jean Blondell), decide to get at him through Eddie. Anne sets 
her cap for him and Eddie falls for her wiles. But Anne, in turn, falls in love 
with him, tao, and refuses to give him up when Joe rages at her. Eddie, angered 
at his brother's stand, breaks with him and marries Anne. Jee fires him. 


Eddie having become famous, gets a chance to drive for himself in the next 
races. Joe is furious and tries to ditch Eddie in the race, but Spud (Frank 
McHugh), Joe's pal, keeps his car between bhhem to prevent it, Finally, Jee 
crashes into the rear of Spud's car, intending to drive him to the fence, but 
knocks a hole in his gas tank. The car catches fire, skids off the track in 4 
burst of flame and Spud is burned to death. 


Joe is overwhelmed with remorse, but goes on racing, the only game he knews, 
But his heart is gone. Eventually he is forced to give up auto racing because 
every time he drives a car, he visualizes the burning car on the track. Joe is 
soon down and ovt. Lee has also lost practically all of her money-~but her only 
interest in life is to get Joe back. Believing he will show up again at the 
tracks, she gets a job as a waitress in an Indianapolis restaurant. Joe arrives 
there, but is unable to get a driving job. 


He meets Lee and they go to the tracks the next day to watch Eddie drive. 
A flying tire breaks his arm and he cannot go on. Joe immediately jumps into the 
put and the brothers meet. Eddie reluctantly consents to let Joe drive, but 


insists on geing with him in place of the mechanic. During the race, Joe gets 
back his old nerve and daring and brings the car in a winner, 


* HH 


Running Tine: Bp iimutes 
“12 WAIN, 





The Story 


Joe Greer, a small town boy who has 
become a famous auto racer returns home 
to his father and younger brother Eddie. 
Although he scarcely remembers Joe, Eddie 
worships him and is following in his foot- 





steps—and is already the local champion 


auto racer. At a local race, Eddie shows such 
skill that Joe decides to buy him a real 
racer and teach him the trieks of the game. 

Touring the country, Eddie becomes 
almost as famous as Joe. Eventually they 
reach Los Angeles, where Lee, Joe’s 
woman, is living. Joe, who has been pretty 
wild, does not want Eddie to associate 
with the same kind of woman. He takes 
a room in the same hotel but breaks with 
Lee, not wishing Eddie to know of his 
associations with her. In order to make 
Joe change his mind, Lee and her girl 
friend, Anne, deeide to get at him through 
Eddie. Anne sets her eap for him and 
Eddie falls for her wiles. But Anne, in 
turn, falls in love with him, too, and 
refuses to give him up when Joe rages 
at her. Eddie, angered at his brother’s 
stand, breaks with him and marries Anne, 
Joe fires him. 

Eddie having become famous, gets a 
chance to drive for himself in the next 
races. Joe is furious and tries to ditch 
Eddie in the race, but Spud, Joe’s pal, 
keeps his car between them to prevent it. 
Finally, Joe crashes into the rear of Spud’s 
ear, intending to drive him to the fe nee, 
but knocks a hole in his gas tank. The car 
eatches fire, skids off the track in a burst 
of flame and Spud is burned to death. 

Joe is overwhelmed with remorse, but 
goes on racing, the only game he knows. 
But his heart is gone. Eventually he is 
forced to give up auto racing because 
every time he drives a ear, he visualizes 
the burning car on the track. Joe is soon 
down and out. Lee has also lost practically 
all of her money—but. her only interest 
in life is to get Joe back. Believing he 
will show up again at the tracks, she gets 


a job as a waitress in an Indianapolis" 


restaurant. Joe arrives there, but is un- 
able to get a driving job. 

He meets Lee and they go to the tracks 
the next day to watch Eddie drive. <A 
flying tire breaks his-arm and he cannot 
go on. Joe immediately jumps into the 
pit and the-brothers meet. Eddie re- 
luctantly consents to let Joe drive, but 
insists on going with him in place of the 
mechanie. During the race, Joe gets back 
his old nerve and daring and brings the 
ear in a winner, 


. The Cast 


JOB GREER: 20 3 JAMES CAGNEY 





ANNE Se +. JOAN BLONDELL 
iG@32 Se Ann Dvorak 
Eddie Greer = -5.3 = -Erie Linden 
DadeGreer 73 a -...Guy Kibbee 
Spd 2 ietk MeHugh 
Bill 3; oes ce ae >... William Arnold Ss 





Mrs. Spud Smith 





Auto Drivers. ...25 Harry. Hartz, ‘Ralph’ 


Hepburn, Fred Guisso, Phil Pardee, 
Spider Matlock, Sack Brisko, Lou 
Sehneider, Fred Frame, William 
Arnold, Bryan  Salspaugh,. Stubby 
Stubblefield, Leo Nomis. 
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Salient Facts 


about THE 


CROWD 
ROARS 





Biographical 
Briefs 


JAMES CAGNEY—Who soared into star- 
dom overnight through his forceful por- 
trayal in “The Public Enemy.”  For- 
merly a hoofer and, later, on the Broad- 
way stage where Warner Bros. dis- 
covered him. His first pictures were 
“Sinners? Holiday,” “Doorway To Hell,” 
“Other Men’s Women.” His latest suc- 
eesses following “The Public Enemy” 
are “Smart Money,” “Blonde Crazy,” 
“Taxi? and “The Crowd Roars.” 


JOAN BLONDELL—Has trouped all over 
the world with her theatrical parents 
since she was a babe in arms. Was 
discovered with James Cagney on 
Broadway and contracted by Warner 
Bros. to play with him in ‘Sinners’ 
Holiday.” She has appeared in “Illicit,” 
“God’s Gift To Women,” “Public 
Enemy,” “Blonde Crazy,” ‘Union 
Depot,’ “The Famous Ferguson Case” 
and “The Crowd Roars.” 


ANN DVORAK—Who began her movie 
eareer at the age of fifteen in the chorus 
of “The Hollywood Revue.” Placed 
under contract by Howard Hughes for 
whom she has made “Searface” and “Sky 
Devils.” She recently completed two 
pictures for “Warner Bros.: “The Rich 
are Always With Us” and “The Crowd 
Roars.” 


ERIC LINDEN—Recruited from New 
York Theatre Guild and considered one 
of Hollywood’s most promising young 
actors. He achieved a lot of notice 
through his work in “Are These Our 
Children” and has sinee completed 
“Veneer” and “The Crowd Roars.” 


FRANK McHUGH—Started his stage 
career with his parents and entered pic- 
tures in 1928 when he made a_ short 
feature. Was placed under contract by 
First National, for whom he played 
comedy leads in “Top Speed,” “Bright 
Lights,” “Mlle. Modiste,’? “The Dawn 
Patrol,” “Toast Of The Legion,” “Col- 
lege Lovers,” .“Going Wild,” “High 
Pressure” and “The Crowd Roars.” 

GUY KIBBEE—Versatile and accomplish- 

ed character actor who contented him- 

self for many years-.with touring the 
sticks with road shows. When he made 

_ his appearance on Broadway in “Torch 

Songz,” Hollywood claimed him. His 

“for Warner Bros. 

pot,” “High | Press 

“Blonde Crazy,” “Taxi” a “The: 

Roars.”’ 


















Fk eature Stories 






ee . 
Produe sea Stayer iio —— 
Rayfoond Grifith 
25% 
“THE CROWD ROARS” = 100% 
starring . 
JAMES CAGNEY and, JOAN 
BLONDELL ....)......100% 
With — ( ( 
Ann Dvorak—Eriec hia 
Guy Kibbee ..... Poe. aye 
Story by Howard: Hawks... 5% | 


Adaptation and dialogue — ae 6 
Seton I. Miller, \Kubee 

_ Glasmon and John Bright 5% it 

Directed by Howard Hewks«. 20% 
A Warner Bros. and viligens 

Picture | 





‘Length And ies 
Running Time 


EOOtAne eS .. 1722 feet 
Running Time 4 80 minutes 
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